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CANNED FOODS IN ICELAND—Breaking down rations at supply depot in Iceland preparatory 
to issuance to the various Battalions. (U. S$. Army Signal Corps Photo.) 
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What is American Can Company’s 


& Tepresen 
Can Com 


Speaking Service 
doing for you in wartime? 


HE NEWSPAPER clippings illustrated are only a few of 
; a many which Canco’s Mr. Sturdy, nationally known 
lecturer on food and food problems, has received in the 
last year. 


They are real evidence of the help he is giving you in 
wartime. 


As the industry knows, Mr. Sturdy represents an ex- 
clusive service of American Can Company—Canco’s Speak- 
ing Service offered to appropriate groups free of charge. 


| burg 


He has addressed thousands of consumers, business 
groups of all types, food-industry groups, home-economics 
groups, Women’s groups, many times in the past few years. 


Up-to-the-minute lectures and radio talks on the food 
situation and canned foods increase the understanding and 


nces 
Eleven, oP" rae appreciation of listeners of your problems. 
1 When he is in a locality where the harvest season is at 


hand, his talks emphasize the need for seasonal wartime 
labor. He tries to time his visits so that they will coincide 
with local harvest times. 

Since Mr. Sturdy’s function is to help the entire industry, 
you benefit as a part of this industry. He is the symbol— 
the travelling, persuasive, /iving symbol—of a powerful 
force—Canco’s help to you. 
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AMERICAN CAN COMPANY 
230 Park Avenue, New York 17, N. Y. 
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MACH MINERY 


CONTINUOUS VEGETABLE PEELER. Peels about three times M. & S. HEAVY DUTY PLUNGER FILLER, 6-pocket size. Fills 


faster than former machines—capacity about two tons per any liquid or semi-fluid product into any size or shape can 
hour. Cuts peeling and trimming costs of potatoes, beets, or container. Spilling or slopping prevented. Capacity 125 
carrots, turnips, rutabagas, etc. Uniform peeling, less waste. cans per minute. Other fillers up to 300 cans per minute. 
Most Complete Line of Canning Machinery for CORN, TOMATOES, PEAS, BEANS, FRUIT, Etc. 


The unprecedented demand for canned building, canning machinery and equipment. 
foods will continue to overload canning If you have FMC General Catalog No. 
plants unless bottlenecks are removed. 600—look through it and order the ma- 
If ordered in time, you can solve that prob- chines you will need now. If you haven't a 
lem with FMC high-production, quality copy, we will send one by return mail. 


Send for 248-page Catalog of FMC CANNING EQUIPMENT 
and plan your Plant Improvement Program NOW 


| FOOD MACHINERY CORPORATION 


Division Hoopeston, Illinois 


D900 


4. LEWIS AUTOMATIC 
SUPER-JUICE EXTRACTOR FMC DOUBLE HUSKER QUALITY GRADER-WASHER A-B COOKER AND COOLER HAND PACK FILLER 
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@ Ever hear of the tin can that carries 
a bomb’s “‘bite’’? It protects a fuze 
that puts teeth in the bbmb—makes 
it explode. 

Speaking of bites, here’s some- 
thing that will please your dog! 
Someday tin cans will again protect 
his food and give him convenient, 
nutritious dishes. They’ll be pretty 
“doggy” dishes, too! For example: 

A special new dog food has been 
developed, rich in bone-building min- 
erals plus cod liver oil and seasoning. 
This has already been packed in cans. 

Many more nutritious new foods 
are being tested by the progressive 
— And you can 


bet they’ll come in cans. The tough 
testing ground of war is proving that 
cans protect. They’re safe and conve- 
nient, easy to store, handle and use. 

Todo our war job we’ve developed 
new ideas and new skills, too. That’s 
why as we look ahead we see new 
and better things in Continental cans. 


CONTIN 


BETTER T 


Awarded to Plant 
Chicago Illino 


AND 


POST-WAR PLANNING HELP: We will be glad 

to discuss future uses or improvements of 
your product or package, and help you in 
post-war planning, Write to our Post-War 
Planning Department, 100 E. 42nd Street, 
NewYork City 17, N.Y. Or Continental Can 
Company of Canada, Limited, Montreal. 
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than human if you were not beset with the 

worries and cares incident to this great war, 
with the progress of the great battles, with the slaugh- 
ter on the wide-flung battle fields, and particularly if 
your own flesh and blood were on these firing lines. But 
don’t let these worries get you down, and above all 
don’t let the man-made worries trouble you. You have 
your bit to do, and it is an all-important one. You are 
the chefs, the cooks, behind the lines, preparing the 
food for these brave boys and girls, and not only for 
these, but for those of our allies who are helping in 
this big task, and for all the workers at home, and 
abroad producing the weapons, etc. That is no incon- 
siderable number if what they say be true: that it 
takes ten men behind the line for every man at the 
front. 

We are familiar with the troubles that afflict you, 
have often referred to them and are not going to 
repeat here. But if we could bring a little comfort 
into your soul, right now when the outlook is so un- 
certain, we believe it would help more than anything 
else. ’Member when, as a young-un, you came to your 
Mother or Dad, when the way seemed dark and the 
outlook dreary, and you unfolded your troubles to 
listening and patient ears? They advised you from 
their love and experience; encouraged you to face the 
job, and then urged you: “Do the best you can, son.” 

That is as much as any one can do but that “best’’ 
must be taken seriously, and you are the only one that 
can answer whether or not you have done your best. 
You are urged to produce the greatest amount of food 
possible, because those in the best position to know, 
see that we will need it, must have it. They are not 
just trying to worry you. They give you this order 
«uS a commander at the front orders his men, knowing 
full well the difficulties confronting them, but knowing, 
too, that the task has to be done. That squad might 
\ery rightly feel, though they would not say, “if they 
(aly had twice as many men.” So, too, with you, but 
\ou will make the weight of the task just one more 
reason to do it, and do it well. You have an advantage 
over those soldiers: they had never been through this 
e<perience before, but you faced it in ’42 and again 
i: ’43, when the outlook was just as dark as it is today, 
aid you beat it each year, with colors flying. If we 
t. ld you that you could not do it this season you would 
g-t mad. 

Of course you can do it, and you will do it: get out 
e ery acre it is possible to squeeze out, and can every 


D: THE BEST YOU CAN”—You would be less 
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pound of the yields from them. For you very properly 
feel afraid to face the danger of allowing any one of 
these boys or girls, or any of the hungry people at 
home or abroad, to charge you with failure to help 
feed them. Don’t be misled by the sabotage charge, 


that the food is not needed. It is needed and it will 
be needed before you wiil again have a chance to 
produce any. Remember that what you produce this 
season must feed all these months during an entire 
winter and up to canning time in 1945. 

Never before in history have you been so protected 
in your canning as you are with this year’s. At this 
time of the year you formerly went ahead with your 
preparations: contracting acreage, putting in your 
cans, seed, etc., and you never knew whether or not 
you would be able to sell a single case of the pack. 
Oh! yes, you sold some futures, and you took some 
orders from your steady-regulars, but until the goods 
had actually been delivered and paid for, you never 
knew whether those orders would stick or not, and 
particularly at the price and upon the delivery date 
agreed upon. But you took the chance every year, in 
face of these absolute experiences. Now a large pro- 
portion of your pack has been contracted by the Gov- 
ernment, at a price which will return you a profit, and 
your Government has absolutely agreed to take the 
goods, wil or nil! 

For the remainder of your pack you know well you 
will have a market for twice as much as you can pos- 
sibly produce, and again at profitable prices, for the 
world will not get over its hunger this year or next 
year, either, even if the war in Germany ends tomor- 
row. From a profit point of view, the only regret you 
will have from this season’s hard drive, will be that 
you were not able to produce more goods. You may 
lay to that. 

Close your ears to the politicians’ charges and 
counter-charges. This gentry has but one objective in 
life: to keep their noses in the public trough, and in 
an election year such as this they ply their trade with- 
out regard to the safety of the country, the protection 
of the fighting forces, or the welfare of anyone else. 
They are an incubus on our domestic economy, their 
numbers now easily three times what we can afford 
even as a luxury. However, the pruning-out process 
must wait until this war and all its after effects have 
been settled. In truth they are busier now than ever 
before in their history. But when peace has been re- 
established that pruning process will thin those ranks, 
never fear. 


‘ 
we 
. 
a, 
2 


The horrors of the war cannot be gotten out of your 
mind—and you would not wish them out if you could; 
but put the storm of politics, with all its lies and mis- 
representations, its mud-slinging and slanders (so un- 
fortunate in this dangerous and destructive war)— 
put that storm behind you, and remember only that you 
must furnish a full share of the food on which victory 
depends—or from the want of which disaster can come 
—and dig into the job. 


Start right now to provide for a good supply of 
labor, for your growers as well as for your plant, and 
do not give up until you are sure you have covered 
every possible avenue. Then, but only then, if you 
have not enough, go to your local Government Employ- 
ment Bureau and present your case. Then you can 
count upon real help, since they will know that you 
tried to help yourself. 


Suppose the weather this season proves to be bad— 
as it was last spring and as it seems to be trying to 
be this spring—and as it used to be so often in the 
years long past. It has certainly been bad in Italy, 
and in other parts of the continent where the boys are 
fighting, but we have not heard that the appetites of 
the soldiers or others diminished any on that account. 
Just the reverse, we guess. It is far worse to be 
hungry when wet and tired than just hungry sitting 
in your comfortable chair, in your comfortable, warm, 
dry home, eh? 


You are the Commander of your little, or big, battal- 
ion and are every bit as important in this big drive 
as any battalion in that Western Invasion. Will you 
break in fear and run and leave them hungry? Will 
you whine that there is too much work and not enough 
profit? Would you imitate the slackers who sell their 
farms or factories, and thus cut off an appreciable 
supply of this food, because they cannot see where the 
labor is to come from—not even from their own efforts 
or backs? We know there is no member in your battal- 
ion who will sniffle and slink away in fear. The canned 
foods industry has come through two hard years with 
flying colors—1942 and 1943—when all the wise-guys 
predicted that it could not be done. They did not 
know the stuff of which canners, and their crews, are 
made. They may kick and grumble, and thus give a 
wrong impression to the uninformed, but when the 
pinch comes, they’ll be there with bells on, and we 
will back that bet every time, to the limit. 

The one danger spot is: there is no time to wait. It 
must be done now, or it may not be done for a whole 
year. And what can happen, and most assuredly will 
happen, in the next eventful year!! 

Come on now, and let’s shorten this slaughter every 
day we can. Any other procedure is the height of 
foolishness—yes, of cruelty. You’d think so if you 
were hungry in a fox-hole or a trench, because there 
was not enough food! George will do his share, but 
don’t leave your share to him to do. 


DEHYDRATED VEGETABLE 
ALLOCATIONS 


United States military and war ser- 
vices are expected to use about 70 per 
cent of the total 1944-45 supply of de- 
hydrated vegetables, according to allo- 
cations by the War Food Administration 
for the period July 1, 1944, to June 30, 
1945. Both the direct and indirect uses 
of dehydrated vegetables are covered by 
the allocation, which includes dehydrated 
vegetables used in dehydrated soups and 
stews. 


Slightly more than 246 million pounds 
of dehydrated vegetables are expected to 
be available during the 1944-45 year for 
allocation among the various claimants— 
approximately 40 per cent more than was 
available during the 1943-44 allocation 
year. Because the production of dehy- 
drated vegetables was expanded primar- 
ily to meet war needs and the export of 
these commodities conserves shipping 
space, more than 95 per cent of the total 
allocation will be used by non-civilian 
claimants. Use of dehydrated vegetables 
by U. S. civilians is confined almost 
wholly to soups. The 1944-45 civilian 
allocation is slightly higher than the 
1943-44 civilian supply. 

Great Britain and Russia will receive 
23 per cent of the expected supply of 
dehydrated vegetables, U. S. civilians 
about 5 per cent and a liberated areas 
reserve and other exports about 1 per 
cent each. 


White potatoes comprise more than 
half the total allocation. Nearly 144 mil- 
lion pounds of dehydrated white potatoes 


are expected to be available during the ° 


1944-45 allocation year compared with 
100 million pounds produced during the 
same period in 1943-44. Of this total, 
U. S. military and war services will re- 
ceive about 112 million pounds or almost 
78 per cent. Britain and Russia have 
been allocated 26 million pounds or about 
18 per cent, U. S. civilian 5 million 
pounds or slightly more than 3 per cent. 
The remainder will go to other exports 
and U. S. territories. 


The expected available supply of other 
dehydrated vegetables making up the 
1944-45 allocation, expressed in millions 
of pounds, are: Sweet Potatoes 24.5; 
Onions 26.5; Tomato Flakes 8.0; Beets 
8.6; Cabbage 10.5; Carrots 20.1; Garlic 
2.2, and Rutabagas 2.0. 


Requirements of all claimants for de- 
hydrated soups and vegetables stews are 
expected to be about 423 million pounds. 
From this total, ingredients for a reserve 
of 200 million pounds will be set aside 
for potential use in liberated areas. U. S. 
armed forces are expected to use 36 mil- 
lion pounds of soup while Russia will 
receive about 16 million pounds, with 
150 million pounds going to U. S. civil- 
ians. 
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SUGAR FOR FRUIT BUTTER 


Manufacturers who use unsweetened 
frozen fruit to make fruit butter may 
obtain sugar for this purpose at the rate 
of .32 pounds for each pound of the fin- 
ished fruit butter produced, the Office of 
Price Administration announced April 7. 

This is the same rate at which sugar is 
provided for making fruit butter of fresh 
and dried fruits. No limit is set by OPA 
on the total amount of sugar allowed but 
it must be used at the prescribed rate. 

Amendment 8 to Revised Ration Order 
38—Sugar—effective April 12, 1944. 


USED MACHINERY INVENTORY 


To consolidate into one agency the 
right to obtain, on a mandatory basis, 
specific information regarding availz- 
bility of second-hand machinery 
equipment, the War Production Boa): 
has delegated authority to the Office of 
Price Administration to require dealer-, 
agents, auctioneers, brokers and machi: - 
ery manufacturers who sell second-har | 
machinery, equipment and parts, to fie 
reports as to the available machine:y 
they have on hand. The delegation is 
contained in WPB Directive No. °». 
WPB Form 2574 to be made availaliec 
shortly, will be known as the used equi))- 
ment and machinery inventory and sal:s 
report form. Specific rules that wi!l 
govern filing of reports will be issue. 
OPA will notify sellers when copies of 
the report form will be available. 
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SUPPORT PRICE CERTIFICATION PROGRAM 


Pursuant to recent announcements of 
support prices for processing vegetables 
made by the War Food Administrator 
and instructions issued by Regional Di- 
rectors concerning grade prices for such 
vegetables, the following procedure will 
be followed by State and county com- 
mittees in conducting the price support 
program. 


A. State AAA Committees will cer- 
tify processors who apply for certifica- 
tion and who execute written contracts 
with growers which are acceptable to the 
State committee at or above support 
prices for an acreage of each vegetable 
determined by the State committee to be 
sufficient to operate the plant at substan- 
tially its capacity. Canning and freezing 
will be the types of processing covered 
by the program. The crops are: Snap 
beans, lima beans, carrots, sweet corn, 
tomatoes, green peas and spinach. This 
certification procedure also applies to 
processors of cabbage for kraut. 


Processors whose contracts are ap- 
proved will be assisted by State and 
county committees. in obtaining acreage 
under contract if assistance is necessary 
in order to obtain adequate acreage and 
such assistance is requested by the proces- 
sor. However, it will be necessary for pro- 
cessors to personally contact growers and 
offer written contracts. In event a pro- 
cessor is unable to obtain written con- 
tracts from growers for an adequate 
acreage of a vegetable to operate his 
plant at substantially its capacity he 
must submit with his application, in ad- 
dition to the other required information 
for certification, a statement indicating 
the names and addresses of growers to 
whom contracts were offered, the date 
the contract was offered, the acreage of 
the vegetable each such grower expects 
to grow in 1944 and the acreage grown 
in 1948. The total of the acreage antici- 
pated to be grown by such producers in 
1944 who refuse contracts plus the acre- 
age contracted must equal the acreage 
determined by the State committee to be 
the acreage necessary to operate the 
lant to substantially its capacity unless 
‘ is determined by the State committee 
‘hat adequate acreage is not expected to 
e grown in the processor’s normal area 
purchase. 


ELIGIBILITY—In order to be eligible for 
(rtification a processor must offer 
\ritten contracts to producers.before the 
t.me of planting or as quickly thereafter 
2s information on this program is avail- 
vole. Contracting should be completed 
a. quickly as possible but in no case 
sould the completion of contracting be 
1: ter than the date determined by the 
S:ate committee as the date of beginning 
0 the processing season for the appli- 
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These instructions for the 1944 
Vegetable Growers Support Price 
Certification Program were issued, 
April 6, by the Acting Director for 
the Division to state and county 
committees in the East Central 
Region covering the States of 
Maryland, Delaware, Virginia, 
North Carolina, West Virginia, 
Kentucky and Tennessee. The text 
of the instructions is uniform for 
all other States but States are per- 
mitted to make variations, within 
the framework of the instructions, 
so as to meet local conditions. 


cable crop. Applications for certification 
shall not be accepted if mailed or de- 
livered to the county or State committee 
later than the date determined by the 
State committee as the date of the be- 
ginning of such packing season. State 
committees shall determine final dates 
for filing applications for certification 
for various crops and notify processors 
and processors’ associations as soon as 
practicable. Forms for application for 
certification will be furnished by the 
State committee to county committees 
who will supply them to all processors 
with plants located in the county. Each 
processor will apply for certification and 
information on the program to the 
county committee of the county in which 
his plant is located. Separate applica- 
tions are to be made for each plant and 
for each vegetable for which the proces- 
sor wishes to be certified. 


In addition to furnishing information 
to county committees, State committees 
will furnish complete information on the 
program to all canners associations oper- 
ating within the State, and also by ap- 
propriate letters to all canners recorded 
as operating in the State. Application 
for certification will be on a form pre- 
scribed by the State committee. 


B. Procedure for certification will be 
as follows: 


1. The processor will submit a copy of 
his written contract to the State com- 
mittee for approval of price schedules 
and other provisions. There should 
not be any delay in handling such 
contracts in the State office. If in 
proper form they should be approved 
immediately or if changes are needed 
the processor should be advised im- 
mediately of the changes necessary to 
make it an acceptable contract. 


2. The processor will then proceed to 
execute approved written contracts 
with growers. 


3. When contracting is completed, but 
not later than the final date deter- 
mined by the State committee the 
processor will file four copies of his 
application with the county commit- 
tee. A copy of his approved 1944 
written contract with growers shall 
be attached. Additional data may be 
required as deemed necessary by the 
State committee. 


4. The county committee will indicate 
the date of receipt and review the 
application seeing that all informa- 
tion is complete, and determine 
whether or not the processor has com- 
plied with the contracting provisions 
of the program. Recommendations of 
approval or disapproval will then be 
indicated on the application and the 
application and accompanying data, 
if any, will be transmitted to the 
State committee. No application 
should be held in the county office 
longer than 5 days. It should either 
be passed on to the State committee 
with recommendations or returned to 
the processor for further information. 
All four copies of applications for 
certification approved by the county 
committee should be forwarded to the 
State committee. 


5. Upon receipt by the State committee 
the application will be examined and 
the eligibility for certification deter- 
mined. A signed copy returned to 
the processor will indicate approval. 
Immediately upon approval a signed 
copy should be sent to the county 
committee and one to the Regional 
Director. Disapproval should be in- 
dicated by a letter to the processor 
with copies to the county committee 
and the Regional Director. 


6. County committees shall advise State 
committees promptly of violation of 
the provisions of certification. Any 
processor who is determined by the 
State committee to have violated the 
provisions of his certification will be 
notified of the cancellation of his cer- 
tification and a copy of such notice 
will at the same time be forwarded 
to the county committee and the Re- 
gional Director. 


C. County committees and community 
committeemen shall, in addition to the 
work indicated above advise growers of 
the provisions of the program by letters, 
and other means. The provisions of the 
program relating to growers are: 


1. The support prices for the various 
crops with variations for grades or 
varieties in areas where applicable. 

2. The grower who contracts in writing 
with a certified canner will have as- 
surance of receiving the support 
prices. 
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3. No price support is provided for vege- 
tables grown for the fresh market or 
grown for processing without written 
contract. 


4. The obligation to operate under the 
contract rests with the grower as well 
as with the processor. 

County committees will also inform all 
processors in the county of the provisions 
of the program and furnish forms and 
other material needed in administering 
the certification program. 


D. General Provisions of the Program 
are outlined in press releases issued by 
the War Food Administration. The fol- 
lowing sets forth in more detail those 
provisions: 


1. The objective of the program is to 
obtain desired quantities of canned 
and frozen vegetables, of the kinds 
covered by the program, for mili- 
tary, civilian, and lend lease pur- 
poses and to obtain that production 
in an orderly manner without hap- 
hazard growing and processing and 
to conduct a planned program in 
which production and processing are 
tied together by contracts so as to 
eliminate possibility of waste of 
vegetables grown. 


2. Fresh market vegetables and vege- 
tables grown for processing without 
contract do not have any support 
price program. 


3. All grower support prices are based 
upon delivery by the grower to the 
processor’s plant or to an assembly 
point customarily used by growers 
or processors. 


4. The cost of transporting from as- 
sembly point to the processor’s plant 
will not be borne by War Foed Ad- 
ministration. 


5. Grade and variety prices have been 
announced by State committees who 
shall advise growers and processors 
of such prices. 


6. It is permissible for acreage to be 
contracted which is grown both for 
the fresh market and for processing. 
Contracts for processing tonnage ob- 
tained from such acreage purchased 
on the basis of grade will have the 
same price as the regular whole crop 
contracts. Contracts for tomatoes 
and snap beans, which permit one or 
more pickings to be sold on the fresh 
market, purchased on a field run 
basis will be considered satisfactory 
for certification insofar as support 
price if the price specified is not 
lower than 90% of the announced 
field run or variety support price. 


7. All prices announced as_ support 
prices are minimum prices which 
must be paid by contract for the 
processor to be certified. Processors 
and growers may negotiate higher 
prices either on a field run or grade 
basis. 


8. Only offers of certified processors to 
sell canned vegetables at 86% per 
cent of the gross civilian ceiling will 
be accepted by WFA in its program 
to protect certified canners against 
inventory losses. Canned vegetables 
produced from both contracted and 
uncontracted vegetables will be ac- 
cepted from certified canners under 
this purchase program. However, 
processors will be required to certify 
the quantity and weighted average 
price of vegetables purchased on the 
open market. If cost of raw vege- 
tables purchased on the open market 
is less than the grower support price 
the purchase price of the canned 
vegetables obtained from such open 
market purchases will be reduced. 


9. Any subsidy or related programs of- 
fered to processors will be available 
only to certified processors. If a 
certified processor obtains any ton- 
nage from the open market the 
amount of subsidy on such tonnage 
will be reduced to the extent that 
the weighted average price paid for 
open market tonnage is less than the 
support price. For the purpose of 
computing the weighted average 
price all prices paid above the sup- 
port price will be adjusted to the 
support price. 


10. The goal for production is the maxi- 
mum production that can be pro- 
cessed from acreage grown under 
contract for lima beans, sweet corn, 
tomatoes and green peas. The snap 
bean goal is a pack equal to 1943. 
The other processed vegetables listed 
are limited to the amount specified 
under tin conservation order M 81 
and the production goal is to obtain 
maximum pack up to the limits of 
the order. 


11. Any processor who is affected by a 
decision of a State committee may 
appeal such decision in writing to 
the Chief of Agricultural Adjust- 
ment Agency within 15 days of the 
date of such decision. 


NEW POINT CALCULATION 
CHART 


A complete and permanent calculation 
chart that will make it easier for re- 
tailers and wholesalers to figure the 
amount of ration currency they must pay 
their suppliers for canned meats or fish 
has been prepared by the Office of Price 
Administration. The chart, an extension 
of an earlier one, shows for the first time 
the weight of the products in fractions 
of ounces. 


Point values per pound are listed in 
the first horizontal column across the 
top. Weights of the containers are listed 
in the first and last vertical columns. 
Other vertical columns show the dealer 
the correct point values for every weight 
container from one-fourth ounce to 16 
ounces. 


For example: Tuna fish is 12 points 
per pound. A dealer who wishes to buy 
fifty 24-can cases of seven-ounce cans of 
tuna fish can easily figure the total num- 
ber of points by taking the seven-ounce 
weight and following this horizontal line 
over to the 12-point column. Here he 
will find that each seven-ounce can will 
cost him five points. By multiplying the 
total number of cans—1,200—by 5, he 
can quickly figure that the purchase will 
cost him 6,000 points. 

However, the dealer will find that some 
of the very small size containers and 
some of the very low point meats and 
fish cost less than one point per con- 
tainer—for example. .41. In such an in- 
stance, he must divide 100 (representing 
one point) by 41 to figure how many 
cans or jars one point will buy. In the 
example, the answer will be the nearest 
round figure 2. He then divides the total 
number of cans or jars in the purchase 
by this round figure. ; 


Suppose, for example, a dealer is buy- 
ing an item worth one point a pound, 
which is packed in 6%-ounce containers. 
He wants 100 cases, 24 cans to the case, 
a total of 2,400 cans. 


By referring to his chart, he learns 
that a 6%-ounce can, at one point to the 
pound, is worth .41 of a point. Obviously 
only two of these cans may be bought for 
one point (100 divided by 41). The 
dealer therefore divides the total number 
of cans—2,400—by 2 (the number of 
cans one point will buy) and gets the 
number of points he must pay his sup- 
plier; that is, 1,200 points. 


If the point value per container ranges 
anywhere from .51 to .98-one point will 
buy only one unit. Dealers must figure 
how many cans or jars one point will buy 
before they calculate the total point cost 
of an order so that they will neither gain 
nor lose points when buying from their 
supplier. This is done so that the point 
price paid a supplier will, as far as pos- 
sible, be the same as the point price 
collected from customers. 


The chart, complete with instructions 
on how to use it, is reproduced on the 
reverse side of the April point value list, 
which has been mailed directly to all 
members of the trade. Dealers are urged 
to clip and save the chart. It will not 
change. In addition, there will be a 
limited supply of these permanent calci- 
lation charts available at OPA district 
offices for food dealers who need ext'a 
copies. 


JEWEL TEA SALES OFF 


Jewel Tea Company this week repor! ed 
retail sales for the four weeks enced 
March 25 were $4,126,156, as compa:ed 
with $4,203,925 in the comparable 1943 
weeks, a decrease of 1.85%. 


Retail sales for the first twelve weeks 
of 1944 aggregated $12,270,814, as com- 
pared with $12,741,397 for the covre- 
sponding period last year, a decrease of 
3.69%. 
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YOUR CAN MEN AT WORK 


A report of a meeting of the Can Manufacturers Industry Advisory Committee 


The Can Manufacturers Industry Ad- 
visory Committee met in Washington on 
March 15, 1944, to discuss (1) the prep- 
aration of a program for the relaxation 
of present restrictions upon the indus- 
try; (2) the manpower problem; (3) pro- 
posed amendments to Order M-81; (4) 
the shortage of shipping containers; (5) 
the present steel situation; and (6) other 
matters of interest to the industry: 


Members of the Committee in atten- 
dance were: F. J. Costello, Federal Tin 
Company, Inc.; W. C. Cross, Carnation 
Company; D. W. Figgis, American Can 
Company; F. T. Nesbitt, Owens-Illinois 
Can Company; Dan M. Heekin, The 
Heekin Can Company; A. G. Hopkins, 
National Can Corporation; and E. B. 
Webster, Crown Can Company. 


R. F. Segur of the WPB Containers 
Division served as the Government pre- 
siding officer. 


PROGRAM FOR THE RELAXATION 
OF EXISTING RESTRICTIONS 


Mr. E. J. Detgen (director of the Con- 
tainers Division) informed the committee 
that although immediate relaxation is 
not contemplated, the Containers Divi- 
sion has been requested to submit its 
recommendations on a program for the 
orderly relaxation of present restrictions 
upon the container industry when im- 
proved conditions justify an increase in 
production. An internal WPB packag- 
ing committee is being set up by the 
Forest Products Bureau to formulate an 
over-all program; each segment of the 
container industry will be represented on 
the committee. Subordinate committees 
will be set up for each segment of the 
industry, to develop programs for each 
of the various types of containers, and 
their recommendations will be correlated 
_by the over-all committee. 


Mr. Detgen pointed out the complexity 
of the problem to be studied. A co- 
ordinated program must be developed. 
The advice of industry is needed in de- 
veloping a program for the can segment 
of the container industry. 


Task Group—The committee approved © 


‘he suggestion that a task group on 
nackaging policy as it relates to the can 
industry be appointed to work with the 
Division in developing a program for the 
‘elaxation of Order M-81 and Order M- 
‘97. The committee recommended that 
‘he task group be composed of F. J. 
Costello, Federal Tin Company, Inc.; 
). W. Figgis, American Can Company; 
an M. Heekin, The Heekin Can Com- 
pany; A. G. Hopkins, National Can Cor- 
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poration; and Frank J. O’Brien, Conti- 
nental Can Company, Inc. 

In view of the April 1 deadline for the 
submission of a program, it was sug- 
gested that members of the task group be 
formally appointed immediately in order 
that they might meet with Division 
representatives after the adjournment 
of the industry advisory committee 
meeting. 

Members of the committee were invited 
to submit in writing to the task group 
any suggestions on the problem of the 
increased production and use of metal 
containers. 


The report of the task group, when 
completed, will be submitted to the com- 
mittee for consideration. 


THE MANPOWER PROBLEM 


One of the major problems of the in- 
dustry is the shortage of manpower, 
committee members reported. The War 
Manpower Commission has stated that 
can manufacturers and canners have 
been given the same urgency status 
rating. However, local boards do not 
apply this ruling, and the industry has 
not been able to obtain sufficient labor. 
Some relief must be forthcoming if the 
industry’s production is to meet the 
canned food program. 


Since a committee of personnel repre- 
sentatives of the industry is studying the 
matter, members believed that detailed 
discussions on the manpower problem 
should be withheld until the next meet- 
ing. 


Recommendation—The committee rec- 
ommended that a representative of the 
WMC be requested to appear before the 
committee at the next meeting to discuss 
the industry’s manpower problem. 


PROPOSED REVISIONS IN 
ORDER M-81 


The committee reviewed a memoran- 
dum outlining the proposed revisions in 
Order M-81. 


Mr. Segur explained that the proposed 
changes in Schedules I and II are de- 
signed to meet the additional require- 
ments of the War Food Administration, 
and to conform plate specifications to the 
new recommendations of the technical 
sub-committee. The proposed revisions 
in the boiler plate section Schedule III 
are designed to clarify the order and to 
minimize the granting of appeals. All 
revisions discussed at the last meeting 
and all proposals submitted by industry 
since the January 3 amendment have 
been considered. The revisions have been 
approved by the technical subcommittee, 


_conserve plate. 


Discussion—The committee approved 
the proposed revisions with the exception 
of the proposed can material specifica- 
tions for packing pilchards in oval and 
oblong cans (Items 63 in Schedule I). 
The technical subcommittee recommended 
the use of 1.25 tin in the ends of oval 
and oblong cans as a conservation mea- 
sure rather than as a necessary require- 
ment for satisfactory packing of the 
product, Mr. Segur reported. In cutting 
the bodies and ends of these cans, manu- 
facturers customarily recover ends for 
cans suitable for packing tomato paste, 
and if the can-material specifications do 
not conform with those for tomato paste, 
manufacturers would not be able to 
utilize the recoverable material. 

Members of the committee did not 
approve the proposal to use 1.25 tin when 
.50 will do a satisfactory job. They said 
that the question of can-end recovery is 
unimportant; uses can be found for re- 
covered ends of .50 tin. Members did not 
believe that the suggested change would 


Recommendation—The committee rec- 
ommended that the Division request the 
industry technical subcommittee to re- 
consider Item 63 in Schedule I with a 
view to the advisability of recommending 
.50 rather than 1.25 tin for the ends of 
oblong and oval cans for packing pil- 
chards. 

Mr. Segur assured the committee that 
its recommendation will be checked with 
the technical subcommittee and its new 
conclusions will be discussed with com- 
mittee members whose companies are 
interested in the problem. 


SHIPPING CONTAINER SHORTAGE 


Industry representatives called atten- 
tion to the difficulty in procuring ship- 
ping containers for the delivery of food 
cans to packers. ‘They explained that 
because of the seasonal nature of the 
canning industry, advance preparation is 
necessary. Suppliers of fibre shipping 
containers have indicated that require- 
ments of the industry cannot be delivered 
when they are needed because higher 
rated orders on hand take precedence 
over the rating assigned to the can 
manufacturing industry. One of the 
committee members stated that his sup- 
pliers have indicated that deliveries will 
be delayed from 5 to 6 weeks on AA-3 
orders placed far in advance of the re- 
quested delivery dates. The committee 
believed that the canned food production 
program will not be met unless a higher 
rating can be obtained for shipping con- 
tainer requirements of can manufac- 
turers. 
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Mr. George McGowan (Fibre Box Sec- 
tion of the Containers Division) ex- 
plained that Order P-146, issued Febru- 
ary 29, establishes ratings on containers 
to conform with the ratings on products 
as established by the WPB program de- 
termination; can manufacturers, how- 
ever, do not use production material 
ratings but are assigned an AA-3 rating. 
He pointed out that the new rating order 
has not affected the available supply of 
containers. Some delays in delivery may 
be encountered, but essential require- 
ments will be met. Containerboard is 
under allocation, and box manufacturers 
will be allocated proportionate shares of 
the available supply based on past use. 
Because of increased demands for fibre 
boxes, however, consideration is being 
given to methods for curtailing less es- 
sential uses. When such a program has 
been developed, Mr. McGowan believed, 
the present critical situation will be 
eased. 


The committee pointed out the neces- 
sity for immediate relief. Unless the 
industry is given some assistance on the 


problem and boxes can be made available - 


at a more rapid rate, members said, it 
will be necessary for the WFA to con- 
sider a cut-back in the canned food pro- 
duction program. Cans must be delivered 
to canners as crops become available; 
otherwise food products will go to waste. 


Recommendation—The committee rec- 
ommended that the Containers Division 
and the War Food Administration co- 
operate in an effort to secure as promptly 
as possible a higher priority rating for 
shipping container requirements of can 
manufacturers. Although the Division 
is in process of preparing a long-range 
program designed to supply the essential 
requirements for shipping containers, an 
immediate problem exists within the can 
manufacturing industry, and a stop-gap 
arrangement must be effected to assure 
prompt delivery of shipping container 
requirements so that packers will be sup- 
plied with cans as food crops become 
available. 


Mr. Segur assured the committee that 
the Division will make every effort to 
obtain the necessary relief for the in- 
dustry. 


THE PRESENT STEEL SITUATION 


A memorandum presented to the com- 
mittee shows that the 1944 steel require- 
ments of can manufacturers are esti- 
mated at 2,403,059 tons. Requirements 
for the first half of the year are placed 
at 1,294,291 tons, and for the second half 
at 1,108,768 tons. The figures were com- 
piled by the Department of Agriculture 
after consultation with the Containers 
Division and the industry. The memo- 
randum indicated that with the inventory 
increase in 1943 and first- and second- 
quarter allocations, 1,089,067 tons of 
steel will be available to the industry 
during the first half of 1944. Mr. Segur 
explained that the figure on inventory 
increase in 1943 represents the difference 
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between net allotments during 1943 and 
industry reports dn tonnage shipments 
during the year. 


On the basis of the figures presented, 
there will be a deficit of some 205,000 
tons in the first quarter. The committee 
concurred that the figures are substan- 
tially correct, although there was a slight 
disagreement on the inventory-increase 
figure. Members called attention to the 
fact that the 1944 food-canning program 
is considerably larger than the 1943 pro- . 
gram; inventories have been reduced to 
a minimum, and manufacturers cannot 
further deplete inventories to care for 
the additional requirements. 


Mr. Segur told the committee that 
there is a possibility of obtaining an 
additional allocation of 35,000 tons of 
steel in the second quarter, which will 
reduce the deficit to 170,000 tons. He 
inquired whether the 1944 production 
program contemplated could be met with 
an increased allocation of 35,000 tons in 
the second quarter and with a substan- 
tially larger third-quarter allocation 
than was made available in the second 
quarter, provided a large portion of the 
third-quarter allocation can be made 
available in the first 6 weeks of the 
period. 


Committee members stated that ap- 
proximately 850,000 tons of steel will be 
needed during the third quarter, 640,000 
of which should be made available over 
the first 7 weeks of the period, if the 
proposed food canning program is to be 
met. Mr. Segur told the committee that 
the Division contemplated requesting an 
allocation of 700,000 or 750,000 tons for 
the third quarter on the theory that this 
is the maximum practicable tonnage that 
the Steel Division could make available 
to the industry. 


Recommendation—The committee rec- 
ommended that the Containers Division 
request an allocation of 850,000 tons of 
steel for the third quarter as the mini- 
mum requirement for meeting the pro- 
posed canned food program. Any cur- 
tailment, they believed, should be left to 
the Steel Division. Members pointed out 
that the mills do not have adequate 
capacity to supply the required 640,000 
tons needed during the first 7 weeks of 
the third quarter even though their en- 
tire output is channeled to the can manu- 
facturing industry. A majority of the 
committee did not believe that it would 
be advisable to recommend a cut-back in 
the WFA program at this time; they 
preferred that the consideration of an 
amendment to the order be withheld until 
the May meeting of the committee, at 
which time more information will be 
available on third-quarter allocations, the 
crop situation, and possible changes in 
military requirements. 


OTHER DISCUSSION 


Army Can Specifications — Captain 
George Muth (U. S. Army) outlined the 
provisions of a recently issued Army 


specification on cans which stipulates can 
sizes and types of materials to be used 
for packing various products for export. 


After a brief discussion of its provi- 
sions, the committee recommended that 
the specification be referred to the tech- 
nical subcommittee for consideration. 


New Report Form—The Division is 
contemplating a revision in the industry 
reporting form, members were told. The 
committee recommended that the Con- 
tainers Division discontinue the use of 
form 732 and that a new reporting form 
similar to 614, formerly used by the 
Division, be adopted. 


Next Meeting—The next meeting of 
the committee will be held on Wednesday, 
April 19, 1944. 


OPA REPORTS ON PACKS 


A variation of only four per cent from 
schedule took place in the actual move- 
ment of rationed canned and bottled pro- 
cessed foods during the nine-month per- 
iod from April 1, 1943 to January 1, 
1944, the Office of Price Administration 
said March 31 as it released a report 
covering that period. 


OPA expressed its appreciation to pro- 
cessors and wholesalers of rationed 
canned and bottled foods whose reports 
made it possible to compile the summary. 
Copies, dated March 21, are being mailed 
with the reporting forms to those firms 
to inform them of the statistics, com- 
piled on a national scale, upon which 
OPA bases its point values. 


The report, in four sections, includes: 


Comparison of civilian stocks of 
canned and bottled processed foods in 
the hands of processors and distributors 
January 1, 1942-43-44. 

Actual and scheduled disappearance of 
the civilian supply of canned and bottled 
fruits and vegetables, April 1, 1943- 
January 1, 1944. 


A comparison of production, Govern- 
ment requirements, and civilian supply 
of canned and bottled fruits and vege- 
tables, 1943-44. 


Production, Government requirements 
and civilian supply, 1937-44, of canned 
and bottled fruits and vegetables. 


The actual movement of all canne:! 
and bottled processed foods during the 
period ‘for which figures are availab!: 
was 96 per cent of the scheduled move- 
ment. 

Actual movement of all canned fruits, 
which was 118 per cent of scheduled 
movement, reflects the need for high 
point values on these commodities. Simi- 
larly, the actual movement of all canned 
vegetables, which was 90 per cent of 
scheduled movement, indicates why rela- 
tively low point values have been set for 
these items. 


Copies of this report are available at 
Room 3310 Federal Office Building No. 1, 
Washington 25, D. C. 
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The Indiana E-Z-Ad- 
just Pulper is available 
in two sizes. Direct 
motor connected or 
belt driven. Hopper 
feed or pipe inlet. - 
plies twice the capacity 
but requires 1° more 
apace- Requires less 
horse power- 


ty of pe h ins 
throug ac 


We would rather make a few 


products well than a score of 


unrelated equipment of indif- 


Consult this Reference Book of = | | ferent quality. That is why for 
Better Canning Plant Equipment 


for Better Production Ideas 


Western Representative: KING SALFS & ENGINEERING CO., SAN FRANCISCO, 
© carry stocks of Replacement Parts 


many years we have specialized 


in equipment for the threshing 


of green peas and beans. 


Hamachek Viners and Equip- 
ment are a guide to satisfaction 
and profit. They are taking an 
increasingly important part in 
the production of canned and 


frozen peas and beans. 


MACHINE CO. 
Green Pea Hulling Specialists 


Gamse LITHOGRAPHING Co. INC. 


Established 1880 
GAMSE BUILDING. BALTIMORE,MD. 


Incorporated 1924 


KEWAUNEE WISCONSIN 
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GRAMS of INTEREST 


WAR DAMAGE INSURANCE 
EXTENDED WITHOUT COST 


The War Damage Corporation has an- 
nounced that all existing policies in 
force March 31 will be automatically ex- 
tended for a further period of one year 
from their next expiration date without 
any further payment of premiums. The 
provision was made in memorandum No. 
48 issued by WDC to its fiduciary agents. 


GRAY ELECTED LEAGUE 
PRESIDENT 


H. E. Gray was elected President of 
the Canners League of California at a 
meeting of the Board of Directors held 
on Tuesday, April 4. Other officers 
elected are: Preston McKinney, Execu- 
tive Vice-President; A. W. Eames, W. S. 
Everts, M. A. Clevenger, Vice-Presidents ; 
A. R. Plummer, Treasurer; Sylvia Kemp- 
ton, Secretary. The new Board of Direc- 
tors was elected at the regular annual 
meeting held at the Palace Hotel, San 
Francisco, March 28, the membership of 
which appeared in the April 10 issue of 
THE CANNING TRADE, page 10. 


PAPERBOARD OUTPUT 


To assure manufacture of adequate 
supply of certain types of paper and 
paperboard, including container board, to 
meet wartime demands in the second 
quarter of 1944, WPB April 5 estab- 
lished quarterly preferred production 
status covering about 60 types of paper 
and all types of container board. 


UNIT SYSTEM FOR FARM DEFER- 
MENTS ABANDONED 


Selective Service has announced that 
the unit system will be abandoned in the 
classification of registrants engaged in 
agriculture. Under the system farm 
workers were classified as II-C if they 
produced 16 or more units as assigned 
various crops and kinds of live stock. 
This system of measurement has now 
been eliminated and the decision as to 
whether registrants should be deferred 
in accordance with the Tydings Amend- 
ment now rests with the local boards. 


FURMAN RETIRES 


J. W. Furman, who since 1921 has 
operated a cannery under his name at 
Northumberland, Pennsylvania, has re- 
tired and sold his business and two farms 
to his two sons, Foster and William 
Furman, Norman Geise and James Kohl. 
In the future this partnership will be 
known as the J. W. Furman Cannery. 
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BUYS COMSTOCK PLANT 


East Pembroke Canning Corp. has 
purchased the plant and equipment lo- 
cated at East Pembroke, New York from 
the Comstock Canning Corp. of Newark, 
New York. 


Sidney Davidson of the Foster Can- 
ning Co. has been elected president of 
the Corporation and will maintain execu- 
tive offices at 11 West 42nd St., New 
York City. The management and per- 
sonnel of the plant remains intact, and 
will continue to operate beginning with 
the 1944 crop season. 


The company will operate as hereto- 
fore, canning Corn, Green Beans, Toma- 
toes, and Tomato Juice and will freeze 
in volume Peas, Cut Corn, and Snap 
Beans. The freezing operations will be 
carried on as previously at their Morton, 
New York plant. 


LIBBY DIVIDEND 


At a meeting April 6 the Board of 
Directors of Libby, McNeill & Libby de- 
clared a dividend of 50c a share on the 
company’s common stock, payable May 8 
to stockholders of record April 18. 


WINEBRENNER TO WASH- 
INGTON 


Wirt S. Winebrenner, D. E. Wine- 
brenner Company, Hanover, Pennsyl- 
vania, has been appointed special consul- 
tant to the War Food Administration, 
assuming his new duties on March 20. 
For the past two years Mr. Winebrenner 
has served as canning industry coordi- 
nator for Pennsylvania, acting as liaison 
between the canning industry and State 
and Government agencies. 


FRUIT COMMITTEE 


The following personnel has _ been 
named by War Food Administration and 
the Office of Price Administration to the 
Advisory Committee representing can- 
ners of canned peaches, pears, apricots 
and plums: Troy Crib, South Carolina 
Peach Growers Association, Spartan- 
burg, South Carolina; Fred M. Drew, 
Drew Canning Company, Campbell, Cali- 
fornia; Alfred W. Eames, California 
Packing Corporation, San Francisco, 
California; Herbert Gray, Barron-Gray 
Packing Company, San Jose, California; 
E. E. Huddleston, Santa Cruz Fruit 
Packing Company, Oakland, California; 
M. C. Hutchinson, Michigan Fruit Can- 
ners, Inc., Fennville, Michigan; Roy E. 
Ingalls, Washington Packers, Inc., Sum- 
ner, Washington; Ivan H. Moorhouse, 
Olympia Canning Company, Olympia, 
Washington; Robert C. Paulus, Paulus 
Brothers Packing Company, Salem, Ore- 
gon; George N. Pfarr, Tri Valley Pack- 
ing Association, San Francisco, Califor- 
nia; Frank H. VanEenwyk, Fruit Belt 
Preserving Company, East Williamson, 
New York. 


ROYAL ADDS ANOTHER 


The Royal Canning Company, Ogden, 
Utah, has purchased the Silverton Can- 
ning Company, Silverton, Oregon, from 
Roy, Charles and Paul Walin. 


LADIES’ CLUBS TAKE UP 
THE CAN 


Through the cooperation of Good 
Housekeeping and its Club Service, the 
Can Manufacturers Institute, Inc. is pro- 
viding a study project devoted to the tin 
can to 20,000 women’s clubs all over the 
country. Hundreds of these clubs will 
devote one or two hours of their April 
meetings to an open forum discussion of 
the steel container in wartime. The 
American club-woman is alert, vigorous, 
interested in civic and home affairs, and 
a pace-setter for the rest of the women 
in her community. 


The club project is built around the 
Can Institute’s new booklet, “It’s Posi- 
tively Romantic—The Story of the Can 
in Wartime,” where the ladies will get 
the full story of the can at war, at home, 
why canned foods are rationed and many 
recipes for wartime menus. The booklet 
is supplemented by study material pre- 
pared by the magazine’s Club Service. 

Club members can order individual 
copies of the booklet for home study fol- 
lowing the meeting. A heavy demand is 
anticipated. 


MICHIGAN SPRING MEETING 


The Spring Meeting of the Michigan 
Canners Association will be held at the 
Park Palace Hotel, Traverse City, June 
4, 5 and 6. 
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High speed, large capacity. Shell diameter sixty inches. 


BERLIN CHAPMAN COMPANY 


Berlin, Wisconsin 


FIELD WAREHOUSING 


DOUGLAS-GUARDIAN 
WAREHOUSE CORPORATION 


New Orleans 1: Chicago 3: New York City 4: 
118 North Front St. 100 W. Monroe St. 50 Broad St. 


Write to one of the addresses above and we will have a representa- 
tive from the nearest of our 16 nation-wide offices getin touch with you. 


cams per minute 
DENTING 


JAMMING 


Especially designed for canners that 
run their can line at high speed and 
that require a machine with larger 
capacity than our standard models. 
The extra large water capacity in all 
Berlin Chapman cookers prevents 
changing in temperature while pro- 
cessing. Due to the reverse agita- 
tion, the time of the cans, in the 
machine, has been greatly reduced. 


Write for complete information and 
illustrated literature. 


CORRUGATED SOLID FIBRE 


BOXES 


Phone: Curtis 0270 


THE EASTERN BOX COMPANY 
East Brooklyn P. O. BALTIMORE, MD. 


al 
HEX-RO CLEANER 


The canner using Hex-Ro to remove foreign matter, 
such as pieces of pods, vines, etc, from vined peas 
or lima beans or for cleaning whole grain corn is 
assured of a higher quality and a better price for 
the canned article. 


Ask for explanation 


THE SINCLAIR-SCOTT COMPANY 
**The Original Grader House’’ 
BALTIMORE, MARYLAND 
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THE IMPORTANCE BRAND NAMES-- 


There is a small town in Northern 
New York State with about 4000 inhabi- 
tants. One of the leading food stores 
belongs to an advertising group which 
prides itself on the excellence of the 
various foods and items distributed 
under its private label. Advertising 
space in the local newspaper does not 
cost a great deal, as costs are measured 
by those acquainted with them in larger 
centers. As a consequence we find the 
local member of the voluntary merchan- 
dising group taking at least half a page 
of advertising space weekly. The last 
ad I noted carried in large type, by 
various subdivisions, quite an elaborate 
display of food items for these times to 
say the least. Local hams were adver- 
tised under their brand name, several 
private label canned foods were adver- 
tised, twelve Birdseye Frosted Foods 
were listed at attractive prices and so on. 


Two columns by four inces were de- 
voted to advertising as follows: 


PEAS, No. 2 can 

TOMATOES, 2 No 2 cans 
CORN, cream style, 2 no‘ 2 cans 
ASPARAGUS TIPS, green 
CARROT CHIPS, no 2 can 
BEETS, cut, no 2% can 


The same day I read this ad the bud- 
get stretcher in our house came from 
market with some cans of fruit and 
vegetables. She complained she had 
looked through two large departments in 
different stores and was unable to find 
branded goods with which she was fa- 
miliar. You and I are not surprised at 
this, but in view of the present situation 
it seems as if the independent retailer 
I have written about is missing a good 
chance to attract some extra trade. And 
make no mistake, new customers or more 
of the old ones will not be turned away 
by the average retailer today. 


You will generally notice the average 
chain store and advertising retail food 
dealer will advertise “Sunkist Oranges,” 
“McIntosh and Spy Apples” and so on. 
It’s just as logical that they should ad- 
vertise “Sunbitten Grapefruit Juice,” 
“Honey Dew Applesauce” and so on. 
Brand names in any ad increase its ef- 
fectiveness many fold. Especially now 
when so many strange brands of canned 
foods are being eagerly sought for by 
all concerned. Along with newcomers all 
receive once in a while a certain supply 
of those better known to customers. It 
is especially important that the buying 
public know this in order that they may 
arrange to shop accordingly. It is self 
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Retailers’ circulars show enhanced interest, and value, where brands are named—Get wise 
good sellers—By BETTER PROFITS. 


evident that a supply of known brands 


will attract buyers, it also follows that © 


while they are not repelled by the adver- 
tising of new ones, they may and will 
grow to know sooner brands that are 
new at present if these are advertised 
consistently. 

It seems to be strictly up to canners 
of all foods to again give more thought 
to the merchandising of their products 
even though they are in great demand. 
Every day sees new products introduced 
to the food distributors of the land. More 
and more competition for the consumer’s 
dollar is getting set for post war busi- 
ness. Salesmen in many houses are 
doing the work of several men each, 
buyers are driven to pushing through 
many details of merchandising that 
would ordinarily be given more leisurely 
attention and discussed carefully with 
their outside men and house salesmen. 
Voluntary co-operative advertisers are 
not alone in failing to advertise brand 
names of canned foods. Often they too, 
have such a wide assortment of offerings 
they ‘hesitate to advertise any by name. 
All this works against the best interests 
of the canner who wishes to see his 
brand name perpetuated as far as pos- 
sible at a minimum of expense. 


Voluntary advertising groups in the 
main are still doing a pretty good job of 
advertising by brand name, especially if 
an arrangement for advertising with 
canners is in effect. Only in such in- 
stances as I have quoted earlier in this 
column do they fail to carry through as 
always. Super markets and larger chains 
sometimes fail to use brand names for 
the reasons given heretofore. In either 
event, continuous diplomatic sales pres- 
sure on the part of the canner will 
remedy the fault and induce greater ad- 
vertising support in local ads. Of course, 
nothing in this article should be taken 
to mean that certain national advertisers 
have been losing any local support. Sev- 
eral of these have done outstanding jobs 
in acquainting the home front in detail 
with governmental programs to be fol- 
lowed, or in backing up the efforts of 
local distributors to do as well as pos- 
sible under the circumstances. 


GET BROKERS SUPPORT 


The majority of canners as always, are 
depending on brokers for sales represen- 
tation. It must be with them that the 
first efforts to secure more local adver- 
tising be undertaken. Especially as 
long as they, too, are taking on new 
products, are busy in many cases selling 
their customers something to take their 


.their income. 


interest away from your line. (Sounds 
silly doesn’t it?) Still you must recog- 
nize such conditions and act accordingly. 
After all, anything promoting the sale 
of your brands acts toward increasing 
They should not be slow in 
accepting your suggestions. 

During the winter you have been able 
to see most of your brokers at home and 
are or should be more or less familiar 
with the support accorded your brands in 
each market where they sell reasonably 
well. Go over each in your mind and 
select those where you will have to admit 
the distribution from distributors is 
nothing to rave about. In all such cases, 
write your brokers fully, explain what is 
happening, point out the necessity of 
their support, and outline the necessary 
steps for them to take toward acquaint- 
ing each customer with the advisability 
of advertising your brands by name at 
every opportunity. As we said, they will 
have little difficulty in getting 100% co- 
operation from voluntary advertising 
groups but they will have something of 
a task with the chains and supers. In 
such cases, however, as long as supplies 
are as short as they are at present they 
should be able to also interest them as 
well. 


In other instances where you are sup- 
plying some stock for private label and 
also making shipments from your factory 
label stocks, you will be able through 
your brokers to persuade some at least 
to advertise your brands. In any case, 
take a tip from national advertisers who 
are still somewhat short of full supplies 
but who are broadcasting daily over na- 
tional hook-ups that their goods are 
again available. Reiteration of this fact 
in your correspondence with brokers and 
customers will help make them conscious 
that they may well afford to advertise 
your offerings. It may be some of you 
are in a position to produce or secure at 
a reasonable outlay a supply of screen 
process posters that may be included in 
shipments of goods. If this is the cas: 
a simple window poster, 6” x 24” wit) 
a can cut and a plain slogan such as 
“Back again” “Save food for Freedom’ 
“Extend your menus” and so on will hel): 
a lot toward keeping folks acquainte: 
with your labels. 


If you are fortunate enough to have « 
retail salesman or more than one, th 
attention of these to the making of floo: 
and window displays where retail stock 
are adequate will all help to meet th: 
objectives you have in mind. Your fv- 
ture sales and profits will increase as 
you follow the suggestions made hereil'. 
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SPERGON TREATED 
prove that vege- 
stands and yields over untreated seeds. Safe, sure, 
for complete information and distributors’ names write 


b 
table seeds treated 
compatible with inoculants, self-lubricating. It 
UNITED STATES RUBBER COMPANY 


UNTREATED SEEDS 

Unbiased experi- 
C Op ment station tests 
with Spergon, the 
long-lasting seed protectant, produce increased 

Spe will pay you to use 

Pe Reg. U.S. Pat. Off. re 
THE PROVEN SEED PROTECTANT 
Naugatuck Chemical Division 
1230 Sixth A + Rockefeller Center + New York 20, N. Y. 


Here’s a Protective Hand 
Over Productive Earnings 


“Insurance in need is insur- 
ua 
ance indeed , and no busi- 
ness needs protection more 
than the canner faced with a 
mid-season fire loss. 


Offering 7 different types of 
coverage tailored to suit your 
requirements, Lansing B.War- 
ner, Inc., protects your pro- 
duction earnings, including 
profits, at low cost. 


Write us for the story of Pro- 
duction Earnings coverage. 


SPECIALIZED INSURANCE 
SERVICE 


to the 
FOOD PRO GES 
INDUSTRY 


(DEPENDABLE AND 
OR 36 YEARS 
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LABELS BOX WRAPS + PACKETS 
FOLDING BOXES CARTONS 

MERCHANDISE ENVELOPES 

AND CARDS 


For Processing, Cooking, Canning 
l EF Has Always Built Better, Safer, 
More Durable Processina Kettles... 


CONSTANT 
provides better 
Materials 


_ FABRICATION BY MASTER CRAFTSMEN 
makes for 7 
High Quality 


FASTER, SAFER PROCESSING 
results in 
Low Costs 


STAINLESS—EASE OF CLEANING 
events 
Food Contamination 


LEE METAL PRODUCTS CO., INC. 
419 PINE STREET PHILLIPSBURG, PA. 


| 
Let Us Help You On Your ie, 
| i P bl ! ee 
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STECHER-TRAUNG 
utHoGRAPH CORPORATION 
11, CALIF. 
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THE 


CANNED 


FOODS 


MARKETS 


WEEKLY REVIEW 


Brokers and Distributors Can Help and 

Ought to—Weather Seems Unfavorable But 

Too Early to Say—The Latest Weather 
Report 


HELP, HELP—In our Editorial 
this week we urge an all-out effort 
on the part of growers and can- 
ners, because unless the effort is 
made NOW, and of course followed 
up, it will be impossible to do any- 
thing for a whole year! These 
crops must be planted before they 
can be canned, and planting time is 
here, or very nearby. 

Now we wish to appeal to the 
brokers and to the distributors to 


help encourage the canners to make . 


a maximum effort, or at least not 
to discourage them. This week a 
thing that could be very discourag- 
ing is reported from the New York 
market. <A report was _ started, 
whether true or not, that some can- 
ners of snap beans and of spinach 
of the lower grades, had offered 
goods at prices below the ceilings. 
As a fact if there were any such 
offerings they must have been for 
trifling lots—clean-out stuff—and 
as such not rightly included in 
market effects; but market prices 
on canned foods are never so low 
but that there are some ghouls, 
who want to drive them even lower. 
That was the curse of the market 
for three years before the war, 
you will recall. Now any such ef- 
fort, that is to imply that ceilings 
will be broken (reduced) on the 
lower grades, would tend to cause 
nervous canners to restrict their 
efforts, or in other words be some- 
what afraid of the market. That 
would be most unfortunate, since it 
would result in the lessening of the 
total packs, and in the creation of 
worry in the minds of some can- 
ners. Can’t the market keep away 
from this sort of ‘rigging’? The 
few pennies that might be made on 
such sales would be a heavy pen- 
alty on this big effort. And it 
would be a crime to disrupt the 
ceilings now so well established. 
Lord knows they are low enough, 
too low many canners think, but 
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what we aim at is to give every 
canner every encouragement to 
produce and produce. Help in this 
in any way you can. We know this 
is a peculiar request, but in time of 


war peculiar things happen. The. 


ultimate results of food production 
are of far greater importance than 
any market consideration; impor- 
tant to you, the cut-rate artists, for 
you can go hungry, too, if food is 
not produced in sufficient quanti- 
ties. There is no one free of this 
danger. 


THE WEATHER—The weather has 
thrown a decided scare into the 
whole canned foods industry, in 
every section, what with tornadoes, 
floods, and frosts, the cold weather 
coming on new buds, and the gen- 
erally too wet condition of the soil 
for either soil preparation or plant- 
ing, in apparently every region. 
Despite very cool to actually cold 
mornings the buds seem to be go- 
ing along about their business, in 
this region, as if everything were 
entirely normal. All in all, it pre- 
sents a repetition of last year’s ex- 
periences, only not so bad. Then 
we had the tremendous floods in 
the Mississippi valley, and which 
everyone thought spelled the end 
of crop growing in that great gran- 
ary of the world, but the growers 
and the canners there never gave 
up. Some lost heavily, but on the 
whole the outputs came through 
quite well—that good old American 
never-say-die-spirit. We lost our 
fruit crops hereabouts last year, 
and we may lose them again, but 
we won’t cry before we are hurt. 
Incidentally after urging canners 
to take on peach canning to relieve 
the big, expected, crops in the 
South, as the WFA asked us to do, 
by the time you got your paper 
rumors began coming in that frosts 
had blighted that outlook. It has 
been many years since the old 
Peach-Killer was a leading market 
report item—in those days peaches 
were canned to a very considerable 
extent in this region—and we do 
not mean to resurrect that skeleton 
now but the reports have come in. 
And we reserve the right to doubt 


them. If no harder frosts are ex- 
perienced than those so far re- 
ported, they will do more good than 
harm, serving to thin the crop, and 
result in a better grade of fruit. 
Here is the latest USDA weather 
report, as of April 13th. Read it 
and draw your own conclusions. 
Early in the current week cold air was 


’ overspreading the eastern two-thirds of 


the country, carrying frost or freezing 
temperatures as far south as the interior 
of the East Gulf and South Atlantic 
States. Considerable damage resulted. 
A rapid reaction followed with near mid- 
summer temperatures prevailing over 
many southern and eastern regions. 
Near the close of the week there were 
heavy rains of the thunderstorm type 
over the central trans-Mississippi area. 
At the close of the period a snow cover 
remained only in the interior of the 
Northeast, the upper Lake region, and 
higher western sections. For the Atlantic 
States and Gulf area there was much les; 
rainfall than occurred during recent 
r-receding weeks. 

It is still too early to afford a compre- 
hensive appraisal of the recent frost 
damage to early fruit in the Southeast. 
It was far from generally destructive. 
Later advices from the southwestern 
Ozark region indicate that damage there 
was not as extensive as it appeared to 
be a week ago. The northern portion of 
the middle Atlantic area, including Penn- 
sylvania and New Jersey, escaped ma- 
terial harm, while the later tree fruits, 
such as apples, have not been affected 
materially. 

In the Southern States less rainfall 
and more sunshine dried the soil suffi- 
ciently to permit greater activity in farm 
work than recently. But warm, sunny 
weather is now badly needed over most 
of the principal agricultural areas of the 
country., 


NEW YORK MARKET 


Reported Sales Below Ceiling Uneventful— 
Small Buying of Futures—Some Standard 
Peas Selling—Buyers Want Fancy Beans— 
Asparagus Book at Ceilings at Time of Ship- 
ment—Spinach Quiet—Sardines Show In- 
creased Pack in Maine—Need for OPA 
Revision in This Product—Fruits Moving 
Better at Retail 


By “New York Stater” 
New York, April 14, 1944 


THE SITUATION—Featuring the 
week’s markets here were reports 
of a few transactions involving the 
sale of small lots of spot standard 
quality vegetables below ceiling 
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A COMPLETE COURSE IN CANNING 


Sixth edition, revised 1936. 
The Industry’s Cook Book for over 30 years. 


FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 
AND BUYERS 


‘Size 6x9, 360 Pages Beautifully Bound. 
Stamped in Gold. 


All the newest times and temperatures . . 
All the newest and latest products .. . 


Soups « Preserves « Pickles « Condiments 
e Juices Butters Dry Packs (soaked) 
¢ Dog Foods and Specialties in minute de- 
tail, with full instructions from the growing 
through to the warehouse. 


360 pages of proved pro- 
cedure and formulae for 
everything ‘‘Canable’’. 


“would not take $1,000.00 for my 
copy If | could not get another.” 
—a famous processor. 


Used by Food Processors to check times, 
temperatures and RIGHT procedure .. . 
by Distributors to KNOW canned foods .. . 
by Home Economists to TEACH the subject 
of food preservation. 


For sale by all supply houses and dealers 
. . . ordirect. Price $10. postpaid. 
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price levels. The reported transac- 
tions involved cut green beans and 
southern spinach, and led to specu- 
lation in some quarters of the trade 
regarding the possibility that can- 
ners might be forced to sell some 
1944 production below permissible 
peak prices. 

This is an unfortunate develop- 
ment, particularly at the start of 
the new season, when there is dan- 
ger of such a condition tending to 
influence canners to restrict their 
packs. Unless further develop- 
ments should prove otherwise, 
therefore, the reported transac- 
tions should be considered merely 
normal business practice in closing 
out small unsold stocks, without 
more far-reaching importance mar- 
ketwise. 


THE OUTLOOK—While distribu- 
tors would still like to add to their 
holdings of fancy fruit and most 
canned fish lines, jobbers are still 
inclined to mark time on the canned 
vegetable situation. While a little 
business goes through from week 
to week on futures involving top 
qualities for private labels, there 
is little buying interest evident 
otherwise, and it is quite probable 
that this state of affairs may hold 
well into the packing season, lack- 
ing important developments affect- 
ing probable allocations to the ci- 
vilian trade. 


TOMATOES — With the market 
bare of offerings at first hand, trad- 
ing has naturally been at a stand- 
still. Fewer resale offerings of to- 
matoes are reported in jobbing 
channels. Meanwhile, the trade is 
interested in reports from the Tri- 
States indicating that tomato acre- 
age in that area will approximate 
that of 1943. 


PEAS—Reports of some recent 
sales of standards at less than ceil- 
ing levels have not stimulated trade 
interest, which continues confined 
almost exclusively to fancies, which 
are in light supply. Jobbers are 
hopeful that retail movement of 
standards will be speeded up. 
Traders are studying acreage re- 
ports, which indicate somewhat 
lighter plantings in the East and 
in a parts of the Midwest as 
well. 
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cORN—Conditions in this item 
have undergone little change dur- 
ing the week. Buying interest still 
centers in fancy corn, which is well 
cleared. 


BEANS—Notwithstanding the re- 
port of some recent small sales of 
standard cut green beans in the 
South at less than ceiling levels, 
the trade here remains uninter- 
ested in this item. Fancies will 
command a good demand when 
canners are in position to offer, but 


the going on standards and extra — 


standards appears a little rocky, 
for the first part of the season, at 
least. 


ASPARAGUS — With canners in 
California now running on the new 
pack, a moderate amount of busi- 
ness has been booked on the basis 
of canner’s ceiling on date of ship- 
ment. 


SPINACH—With spinach report- 
edly sold out of the Ozarks at less 
than ceilings, the trade is rather 
bearish on this item at the moment. 
Little interest is shown in the Cali- 
fornia situation, and while South- 
ern canners will be running on 
spring pack shortly, there has been 
but little inquiry reported thus far. 


SARDINES—Pack in Maine con- 
tinues to top last year’s compar- 
able figures, and with the civilian 
trade allocated 55% of production, 
against only 45% last year, dis- 
tributors are hopeful that the long- 
standing dearth of Maine sardines 
will be relieved in the near future. 
A disturbed price suitation has 
arisen in this market, due to the 
fact that many interests, operating 
as primary distributors, are now 
permitted ceilings entirely out of 
line with the mark-ups allowed 
wholesale grocers who customarily 
purchase their sardines directly 
from canners through brokers. In 
some instances, it is reported, ceil- 
ings of primary distributors are 
sufficiently elastic to permit of as 
high as $1.50 per case profit on 
quarter oil keyless. This condition, 
it is hoped, will result in prompt 
action by OPA to clarify the price 
situation and halt speculation be- 
fore it becomes entrenched. 


HERRING—Packing of cut her- 
ring is now in progress at Chesa- 


peake Bay canneries, and some 
business has been written at $1.4314, 
for #300s, f.o.b. canneries. Prices 
have not yet been named on 2s. 
Limited quantities of herring roe 
are being allocated by canners to 
purchasers of their cut herring. 


PORTUGUESE SARDINES — Offer- 
ings of new pack Portuguese sar- 
dines, recently reported here, have 
been followed by a good business 
on the imported product. Prices 
are somewhat higher at $31 per 
case, duty paid, ex East Coast dock, 
for quarters. 


SALMON—There is a continued 
active demand for salmon here, 
and jobbers are combing the resale 
market in an effort to bring offer- 
ings to light. Supplies are ex- 
tremely short on all grades, how- 
ever. 


cITRUS—Active buying interest 
continues grapefruit juice, 
orange juice, and blended juices. 
With Texas canners generally sold 
up, and Florida packers moving 
out their season’s production rap- 
idly, a fairly large-scale resale 
market may be in the making for 
later on in the season. 


CALIFORNIA FRUITS — Canned 
fruits are moving better at retail, 
despite relatively high point values, 
and distributors are again on the 
buying side of the market. Re- 
ports from the Coast indicating ex- 
tremely favorable prospects for 
canning crops this year have 
cheered the trade, pointing as they 
do to larger civilian allocations 
from the 1944 packs than had ap- 


peared probable just a few weeks 
back: 


OHIO TRADE TO MEET 


A forum on postwar readjustments in 
wholesale grocery distribution will high- 
light the annual meeting of the Asso- 
ciated Wholesale Food Distributors of 
Ohio, in Columbus, April 25 and 26. 

Panel discussions will take up oper- 
ating plans, probable restoration of ser- 
vices curtailed by the war, deliveries, 
frequency of salesmen’s calls, reduction 
in operating expenses, selective selling, 
plant arrangements, direct selling, and 
manufacturer-wholesaler relationships. 

The Ohio meeting, it is reported, will 
attract wholesale grocers from a number 
of adjoining States constituting, in ef- 
fect, a regional gathering of the whole- 
sale food trade. 
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CALIFORNIA MARKET 


“‘Anything’”’ No Longer Goes—Most Items 
Could Be Sold in Huge Quantities If They 
Had Any—Pressure for New Packs—Spinach 
Pack Light—Warming Up on Asparagus— 
Tomatoes About Cleaned Up—Fruit Crop 
Outlook Satisfactory—Olive Oil Production 
Booming—tThey ‘‘Fish for’? Canned Fish— 
West Coast Notes 


Py “Berkeley” 


San Francisco, April 14, 1944 


CAREFUL—Buyers are exercising 
rather more care in the purchase 
of canned foods than was the case 
only a few months ago. Almost 
anything in spot goods can be 
moved, but there are some items, 
especially in vegetables, on which 
prices must be shaded to get real 
action. Canned fish is wanted at 
ceiling prices, pineapple juice is 
in strong demand, and there are 
other items that could be moved 
off in quantities if canners had 
anything to offer. Canners are now 
commencing to get a lot of inquir- 
ies about forthcoming packs. Bro- 
kers and wholesalers are drifting 
in and every effort is being made 
by them to line up business for the 
new season, especially on goods for 
private labels. Some business is 
being booked on spinach and as- 
paragus, but canners in general are 
not anxious to make commitments 
far in advance. 


SPINACH—AIl California pack- 
ers handling spinach are now oper- 
ating on this item and considerable 
business has been booked on the 
basis of ceiling prices when they 
are named. The pack so far has 
been a rather light one and there 
are those who feel that the output 
will be below early expectations. 
In some districts no rain has fallen 
in the past five weeks and spinach 
has suffered somewhat. However, 
spinach has great recuperative 
powers and even a little foggy 
weather sometimes saves the crop. 


ASPARAGUS—The packing of as- 
paragus has become general, but 
canneries are getting little more 
than a warming up at this time, 
with the busy season still ahead. 
A warm rain is needed by this crop 
to put the ground in good condition 
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and bring out a lush growth. The 
demand for spot goods has died 
down somewhat, but canners are 
booking considerable business on 
new pack at prices subject to revi- 
sion later. With warehouse space 
at a premium here, every effort 
will be made to get goods rolling 
at the earliest possible moment. 


BEANS—California green beans 
seem to be off the market, as far 
as first hands are concerned, but 
there are offerings of standards 
from other producing centers, es- 
pecially the Pacifie Northwest. 


These are not receiving a great 
deal of attention, but the fancy 
grade is in strong demand. An 
identical situation prevails as to 
peas, with the grade more impor- 
tant than in a long time. 


TOMATOES—Tomato packers are 
still busily engaged in making 
shipments, with few having any- 
thing left unsold. There are many 
calls for tomato juice and catsup, 
with occasional resales of these re- 
ported. Before the war, a substan- 
tial volume of business on futures 
had been booked by this time, but 


A COMPLETE | 
WAREHOUSE SERVICE 
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orderly marketing, convenient 
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canners are not at all anxious now 
to get business on their books. 


FRUITS—The movement of 
canned fruits at retail is still 
rather slow in this territory, and 
this might result in buyers in some 
other parts of the country getting 
a little larger part of the forth- 
coming pack. Both retailers and 
wholesalers here will be carrying 
over some items in fruits and may 
not need all offered them from the 
new pack. Most of them have re- 
sisted the temptation to make re- 
sales as it is not possible to accu- 
rately forecast either the size of 
the pack or the demand. So far, 
crop prospects are quite satisfac- 
tory for most varieties. 


OLIVES—The olive oil business in 
California has boomed since the 
outbreak of the war and fruit for- 
merly permitted to go to waste be- 
cause of its small size is being 
made use of. Many new olive oil 
plants have been established dur- 
ing the past two years and the 
State Department of Public Health 
has been giving these close scru- 
tiny of late. It has been found 
that in some cases, practices that 
prevailed in Europe, extending 
through past centuries, have been 
put into use here. The use of 
moldy, decomposed raw materials, 
according to antiquated beliefs, is 
necessary for the production of a 
superior oil. The Bureau of Health 
and Drug Inspection has its own 
ideas about proper sanitation and 
is insisting that they be followed. 


FISH—Canned fish is one of the 
most eagerly sought items in the 
canned foods list and there are no 


surplus stocks of anything packed 
on the West Coast. The trade 
hears about heavy landings of tuna 
and immediately requests from dis- 
tributors commence to come in for 
larger allotments. What news ser- 
vices neglect to mention is the fact 
that tuna is now much more widely 
sold in the fresh fish market than 
ever before. Many consumers are 
now using fresh tuna for the first 
time. The demand for canned sal- 
mon is very heavy, with canners 
having nothing more to offer, and 


a similar situation is noted on sar- — 


dines. Announcement that the 
king crab would be packed in 
Alaska has aroused the hopes of 
many lovers of crabmeat, but they 
may have to wait until the end of 
the war before seeing much of this 
delicacy. 


WEST COAST NOTES 


LEAGUE OFFICERS—At a meeting of the 
Board of Directors of the Canners 
League of California, held at the head- 
quarters of this organization at San 
Francisco, April 4, officers for the ensu- 
ing year were elected as follows: Presi- 
dent, H. E. Gray; Executive Vice- 
President, Preston McKinney; Vice- 
Presidents, A. W. Eames, W. S. Everts, 
and M. A. Clevenger; Treasurer, A. R. 
Plummer; and Secretary, Sylvia Kemp- 
ton. 


This meeting came a week following 
the annual meeting of the League when 
important changes in the constitution 
and by-laws were made, enlarging the 
Board of Directors and doing away with 
the Executive Committee in its old form. 


APA—The annual report of the Alaska 
Packers’ Association, salmon packers 
with headquarters at San Francisco, in- 
dicates that revenues for 1943 were more 
than double those of 1942, with net pro- 
fits showing a substantial improvement, 


although expenses and taxes climbed 
sharply. 
Profits for the year, after all charges, 
including provisions for Federal income 
and excess profits taxes in the amount 
of $1,638,100, totaled $981,475, equivalent 
to $17.42 a share on the capital stock 
outstanding. This compares with a pro- 
fit, after taxes, of $390,944, or $6.87 a 
share, in the preceding year. A con- 
siderable part of the showing came from 
charter hire of units of the fleet and 
revenue from wharfage. Current assets, 
as of December 31, totaled $7,458,188, 
included canned salmon inventories of 
$1,494,275, with current liabilities of 
$2,775,839. A year earlier, salmon in- 
ventories were valued at $410,158. 


SAMUEL SEBASTIANI, of the Se- 
bastiani Canning Company, passed 
away at Santa Rosa, Calif., March 
27, at the age of 70 years. In ad- 
dition to canning he also had large 
winery interests. He is survived 
by his widow, two sons and a 
daughter. 


HENRY F. DOWDY, formerly manager of 
the Seattle district branch of the Gen- 
eral Foods Corporation, has been made 
manager of the San Francisco district 
sales office. He succeeds William R. 
Hadley who has retired because of ill 
health, after 36 years of service. 


THE FOSTER & WOOD CANNING 
co., Lodi, Calif., will erect a cafe- 
teria as an adjunct to its plant and 
will have this in operation when 
the fruit canning season gets under 
way. 


GROWERS—The Central California To- 
mato Growers Co-operative, Inc. has been 
incorporated at Merced, Calif. with a 
capital stock of $50,000, by Vincent Fau- 
sone, Joe Mondo and Charles Viani. 


HERBERT L. KIMBALL, retiring 
from active service with the Tea 
Garden Products Company, San 
Francisco, Calif., after forty years, 
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is outstanding. It is obtained 
not by chance but by plan. 


WASHBURN-WILSON SEED CO. 
MOSCOW, IDAHO 


Breeders and Growers of Seed Peas and Beans 


BONDS 


Corn Cutter 


Cream Style 


Morral Combination 


For Whole Grain or 


Morral Corn Husker 
Either Single or Double 
Morral Labeling Machine 


and other machinery 


Write for catalog and 
further particulars 


MORRAL BROTHERS, Morral, Ohio 


MORRAL CORN CUTTER 


Either Single or Double Cut 
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was tendered a testimonial banquet 
at the Fairmont Hotel late in 
March. At this affair he was pre- 
sented with a diamond-studded 
watch by the firm, and a fishing 
rod and tackle, the gift of em- 
ployees. T. N. St. Hill, president 
of the company, presided at the 
banquet and said that Mr. Kimball 
will continue indefinitely with the 
firm as a director. 


INCREASE—The capitalization of the 
Santa Clara Frosted Foods Company, 
Santa Clara, Calif., has been increased 
to $100,000. 


THE AMERICAN CAN COMPANY 
has joined a group of San Fran- 
cisco, Calif., firms agreeing to give 
time off to employees to augment 
the Volunteer Port Security Force. 
The San Francisco waterfront has 
been given over in its entirety to 
the war effort and has reached 
heights of unparalleled activity in 
serving the war effort in the 
Pacific. 


PROMOTION—J. D. Pratt, formerly su- 
perintendent of the Wahiawa pineapple 
plantation of the Hawaiian Pineapple 
Company, Ltd., in the Wahiawa district 
near Honolulu, has been promoted to the 
post of manager of the company’s plan- 
tation division. 


VISITOR—F rank Price, of Associated 
Brokers, New York City, was an early 
April visitor at San Francisco, Calif., on 
his first trip to the Pacific Coast. He 
visited some of the orchard districts in 
the Santa Clara Valley and marveled at 
the redwoods in the Santa Cruz area. 


A SPECIAL COURSE in food analy- 
sis is being conducted at the Uni- 
versity of Southern California, Los 
Angeles, under the direction of Le- 
Roy S. Weatherby. The course 
includes training in laboratory 
analysis of food products, determi- 
nation of food values and methods 
of control in the processing of 
foods. 


MOVING—The Navy is taking over the 
Lumbermen’s Building at 110 Market St., 
San Francisco, Calif., long the home of 
well known canning interests, and there 
will be a general exodus from here dur- 
ing the next month. Located here are 
the California Conserving Company, 
operating several plants, the Wyandotte 
Olive Growers Association, and United 
Packers, Inc. 


SOUTH COAST FISHERIES, INC., has ar- 
ranged to erect fish hoise equipment and 
shelter buildings at 820 Ways St., San 
Pedro, Calif. 
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BART LAW, of the food brokerabe firm 
of Love & Law, Oklahoma City, Okla., 
was a late March visitor at San Fran- 
cisco, Calif., calling upon local canners 
and finding time for a few games of golf 
on grounds at the Golden Gate. 


THE FRANCO-ITALIAN PACKING CO., fish 
canners, will erect a large warehouse at 
221 Cannery St., San Pedro, Calif. 


GULF STATES MARKET 


Heavy Rains and Hail Stop All Business— 
Shrimp Production Stopped—Weather Now 
Clear and Cold 


By “Bayou” 


Mobile, Ala., April 14, 1944 


HAIL, HEAVY RAINS HIT THIS 
AREA—Flooded streets and wash- 
outs on county roads greatly in- 
terfered with traffic in Mobile 
and this section Tuesday of this 
week as the area was pounded by 
a three-inch rainfall. Hailstones 
from a quarter to half an inch in 
diameter fell during the afternoon 
thunderstorm, Meteorologist Frank 
T. Cole announced. 


County Commissioner J. R. Mit- 
ternight reported many roads im- 
passable. 


Bridges on the Earlville Road 
between Citronelle and the Missis- 
sippi line, on Shelton Road over 
Chickasabogue Creek and crossing 
the Escatawba River west of Ci- 
tronelle were reported out. 


In downtown Mobile water 
flooded many streets and left mo- 
torists marooned until the water 
subsided. Garages reported nu- 
merous calls for assistance from 
autoists whose cars had _ been 
drowned-out by the heavy rain or 
mired down in washouts on dirt 
roads. 


Delchamp’s Store, at St. Louis 
and Washington Ave., was forced 
to close during the height of the 
storm and barricade the front door 
against water flooding the street at 
the intersection. Water up to a 
foot deep was also reported at St. 
Louis St. and Spring Hill Ave. 


The police department was noti- 
fied of many cars marooned by the 
high water and manhole covers 
were forced from place on Dauphin 
St. at Reed Ave. and Broad St. 


Cole said the disturbance was 
part of a general storm that had 
moved in from the Midwest and 
was centered in the Ohio Valley. 

The Tombigbee River was re- 
ported far above flood stage and 
still rising Tuesday. The crest 
was reached during Tuesday night 
and clear weather and colder pre- 
vailed Wednesday. 


PRODUCTION AND CANNING—The 
storm that hit this area this week 
affected production of seafood the 
first part of the week, as frequent 
squalls, rain and strong winds kept 
the boats tied to the docks a good 
part of the time, but the weather 
has now cleared up and being fair 
and colder than last week, the fish- 
ing boats may be able to make up 
for lost time and get in a good pro- 
duction for the latter part of the > 
week. 

There were more shrimp pro- 
duced in Louisiana and Galveston 
the past week than the previous 
one, but the production of shrimp 
was lighter in Alabama and Biloxi 
the past week than the previous 
one. 


There were less oysters produced 
in this section last week than the 
previous one and there were less 
oysters canned. However, the 
weather now being fair and cold, 
the canneries may be able to get 
a fairly good quantity of oysters if 
they are available on the reefs. 


The oysters are fat and plump, 
which makes a very good yield and 
as long as the weather remains 
cold, the canning of oysters will 
continue. 


CALENDAR OF EVENTS 


APRIL 20, 1944—Spring, Indiana Can- 
ners Association, Claypool Hotel, In- 
dianapolis, Ind. 

MAY 29-31, 1944—War Conference, 
Institute of Food Technologists, Edge- 
water Beach Hotel, Chicago, III. 

JUNE 4-6, 1944—Spring Meeting, 
Michigan Canners Association, Park 
Palace Hotel, Traverse City, Mich. 

JUNE 4-7, 1944—Annual, National 
Association of Retail, Grocers, Chicago, 
Til. 

JUNE 14-15, 1944—-Mid-Year, Grocery 
Manufacturers of America, Inc., New 
York City. 


JUNE 18-21, 1944—Annual, Super 
Market Institute, Hotel Sherman, Chi- 
cago, Il. 
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PHILLIPS GETS WHITE STAR 
AWARD 


Another official citation from the 
United States War Department, signed 
by Hon. Robert P. Patterson, Under 
Secretary of War, has just been received 
by Colonel Albanus Phillips, President 
of the Phillips Packing Company, Cam- 
bridge, Maryland, announcing that the 
men and women of the Phillips Organiza- 
tion have just won for the second time 
the Army-Navy Production Award “for 
meritorious services on the production 
front.” 


“You have continued to maintain the 
high standard that you set for your- 
selves and which won you distinction 
more than six months ago” Under Secre- 
tary of War Patterson’s citation stated. 
He added: “You may well be proud of 
your Achievement, for the White Star 
which the renewal adds to your Army- 
Navy Production Award flag, is the sym- 
bol of appreciation from our Armed 
Forces for your continued and deter- 
mined effort and patriotism.” 


Just as the original winning of the 
Army-Navy “E” Award six months ago 
was a Signal tribute to the patriotism, 
craftsmanship and high fidelity of Phil- 
lips men and women, the winning of the 
second award, or White Star, symbolizes 
another equally noteworthy achievement. 


As a result of this new distinction, 
each Army-Navy “E” flag floating over 
each of the Phillips Packing Company 
plants, will be adorned with a new White 
Star. No ceremony of any kind is con- 
ducted for the second award, so there 
may be no interruption to production 
activities. However, hundreds of work- 
ers who have joined the Phillips Organi- 
zation since the original award was made 
last October, will now be eligible to wear 
the Army-Navy “E” Award pins and 
these will be presented immediately upon 
arrival. 


The Phillips Packing Company made 
history in the food field last October by 
being among the first in the food indus- 
try in the United States to win the 
Army-Navy “E”. The winning of the 
second award or White Star, is another 
new and highly noteworthy achievement, 
symbolizing both quantity and quality in 
the company’s food production, and full 
continuation of the war effort along lines 
prescribed by the country’s Armed 
Forces. 


ARMSTRONG HEADS CONTINEN- 
TAL PLASTICS DIVISION 


Cecil W. Armstrong, formerly senior 
research engineer of Lockheed Aircraft 
Corporation, and chief engineer of Marco 
Chemicals, Inc., Sewaren, N. J., has been 
appointed chief development engineer, 
plastics division, Continental Can Com- 
pany, Inc., as of April 1, 1944. His 
activities will be concerned with applica- 
tions of Continental Marco-Board, a 
laminated plastic based on the new low- 
pressure or “contact” MR-type resins 


RITTER RECEIVES “A” AWARD 
ON 90th ANNIVERSARY 


Monday, April 17 is the 90th Birthday 
of the P. J. Ritter Company of Bridge- 
ton, New Jersey, packers of Ritter 
Tabasco-flavored ‘Catsup and a large 
family of other food products. On the 
same date, the War Food Administration 
will confer its Achievement “A” Award 
upon Ritter men and women. ; 


While each of these facts is noteworthy 


in itself, the fact of their falling on the 


same date adds up to unique double- 
header significance that will be observed 
with a three-day program of events that 
will climax on Monday, April 17th. 


At noon on that day, the “A” Award 
Presentation Ceremony will be held at 
the Criterion Theatre in Bridgeton. 
Among those participating will be: Cap- 
tain Roland A. Gibson, Philadelphia 
Quartermaster Depot; Willis R. Morgan, 
New Jersey State Supervisor, Office of 
Distribution, War Food Administration; 
Alfred W. McCann, Jr., Food and Nutri- 
tion Consultant, Director of the McCann 
Pure Food Hour, WOR, and Director of 
McCann Laboratories, Inc.; Lt. James A. 
Weaver, Army Service Forces, Third 
Service Command, Lt. Weaver is a for- 
mer Ritter Employee; and William H. 
Ritter, Jr., President of the P. J. Ritter 
Company. 

Mr. McCann will be Master of Cere- 
monies. Token acceptance of the award 
on behalf of Ritter Employees will be 
made by Mrs. Daisy Charlton, Mother 
of six sons who are in the Armed Forces. 
A Color Guard from the Millville Army 
Air Base will participate in the proceed- 
ings. Music will be furnished by the 
Owens-Illinois Band. 


After the formal ceremonies, lunch for 
all Fmployees and Guests will be served 
in the new Ritter Cafeteria. Open 
House will be held during the entire day, 
with the Public invited to visit the Ritter 
Plant and see it in actual operation. 
Movies will be shown in the Ritter Little 
Theatre. 


produced by Marco Chemicals, Inc., in 
which Continental has a_ substantial 
interest. 


Mr. Armstrong has had wide experi- 
ence with the use of MR-laminates in the 
construction of parts for combat air- 
planes, their principal application up to 
the present. While at Lockheed he con- 
ducted extensive tests on their use as 
backing for self-sealing fuel cells, and 
has contributed articles to the trade 
press and papers for technical society 
meetings covering their properties. 
Though Continental Marco-Board pro- 
duction will probably, so long as the war 
lasts, continue to be allocated to military 
aircraft construction, its post-war appli- 
cation along other, lines such as the 
automotive, building construction, furni- 
ture and luggage fields will be inten- 
sively explored under Mr. Armstrong’s 
direction. 


NORTHWEST PACKS LARGER 
IN 1943 


Washington-Oregon canners produced 
the largest pack of canned vegetables in 
their history in 19438—over 13,000,000 
cases—but production of canned fruits 
dropped from 8,500,000 cases in 1942 to 
7,300,000 cases, and as a result the total 
pack, although larger than that of 1942, 
did not quite reach the 1941 all-time high 
of 21,275,000 cases. This is revealed in 
the compilation just completed by West- 
ern Canner and Packer, which shows that 
the 1943 output compared with other re- 
cent years as follows, in actual cases all 


sizes (both glass and tin): 


Year Fruits* Vegetables Total 
5,884,903 6,376,412 12,261,315 
8,178,144 5,995,970 14,174,114 
7,617,351 6,918,690 14,536,041 
10,190,358 11,084,236 21,274,594 
8,515,746 10,431,993 18,997,484 
13,222,099 20,530,540 


7,308,441 


*Not including juices. 


By varieties, the 1943 and 1942 packs 
compared as follows, in actual cases: 


FRUITS 

Item 1942 19438 
Boysen ies 116,438 119,687 
Black Raspberries................ 11,118 13,287 
Red Raspberries.................. 79,423 62,781 
67,832 45,451 
Total Berries.....ccccccocccsssee 651,629 464,085 
Apples 898,730 464,958 
235,519 * 
Black Cherries 176,533 231,505 
Royal Ann Cherries.......... 484,319 485,266 
Red Pitted Cherries............ 106,286 66,014 
Total 767,138 782,785 
Free Peach 766,674 324,662 
Pears 3,777,686 2,825,136 
Plums 201,470 528,114 
Prunes 1,076,541 1,760,219 
4,548 
50,023 47,847 

8,515,746 7,308,441 


*Apricots and rhubarb included in Other Fruits. 


VEGETABLES 

246,205 229,996 
Snap Beans 1,985,006 2,592,693 
Carrots 257,354 492,409 
Corn 655,492 1,069,916 
Peas 5,523,978 6,996,376 
Peas-and-Carrots wee 103,466 - 
Sauerkraut 65,534 33,179 
113,756 90,157 
305,785 243,51° 
Tomato Juice............. 86,258 129,54: 
Other Vegetables 41,648 92,86. 

Total Vegetables.............. 10,431,993 13,222,09: 


In 1943 the two states put up 556,23 
cases of 24/2% jars of fruits, and 
146,555 cases of 24/303 jars of vege. 
tables, a total of 702,786 cases, or 3.5 pe: 
cent of the total pack. One or two o! 
the reporting firms may have _ showi) 
their glass packs converted to equivalen’ 
tin sizes. 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


PRIORITY RESTRICTIONS now lifted on good food equip- 
ment. Ready now—30 Pressure Cookers; 12” x 18” and 18” x 
18”. 6 Hobart 80 qt. 4 speed Mixers; AC and DC. 3 American 
Utensil Model B Stainless Pulpers or Juice Extractors; other 
. Pulpers available. 5 Sterling and Anderson Dicers and Peelers. 
65 Steam Jacketed Kettles; Copper, 50-75-350-700 gal.; Stain- 
less 40 gal.; Aluminum 40 and 60 gal.; Steel and Cast Iron 30 
gal. to 1500 gal. with agit. 6 Copper Vacuum Pans; jacketed, 
coiled; up to 500 gal. 22 Labelers for cans, jars, bottles, etc.; 
automatic and semi-aut.; World, Ermold, Knapp, Burt, ete. 
26 Horizontal Mixers all sizes; dry materials, pastes, semi- 
liquids; new and used. 5 Colloid Mills and Emulsifiers; stand- 
ard makes. 2 Glass Lined Jacketed Tanks; one with brine coil 
750 gal.; other glass lined tanks in stock. 

Miscellaneous Vegetable Washers, Rotary Exhausters, Cooker- 
Coolers, Retorts, Pea Equipment including Graders, Washers, 
Pickers, Fillers. Also Filling Equipment for powders, pastes, 
preserves, liquids. Mills, Grinders, Crushers, Dryers, Convey- 
ors, Lift Trucks, Stackers, Refrigerating Equipment, ete. First 
Machinery Corp., E. 9th St. & East River Drive, New York 9, 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum "ans, etc. 
Rebuilt and guaranteed. Prompt delivery. We bu: and sell 
from a single item to a complete plant. Consolidated Products 
Co., Ine., 18-20 Park Row, New York, N. Y. 


FOR QUICK SALE—6 Stainless Steel Jacketed Kettles, 50 
gal., 80 gal., 120 gal., 150 gal., 200 gal., 250 gal., in perfect 
condition; also 200’ 15” roller case Conveyor; several Vegetable 
Slicers, Tomato Fillers, Scalders; Corn Huskers, Cutters; mis- 
cellaneous canning equipment. Charles S. Jacobowitz Co., 3080 
Main St., Buffalo-14, N. Y. 


FOR SALE—Peeling Tables, Merry-Go-Round type, complete 
with pulleys, etc. Immediate reply suggested if interested. Adv. 
4424, The Canning Trade. 


FOR SALE—One 180 H.P. HRT Boiler 130 pounds working 
pressure; one 145 H.P. HRT Boiler 130 pounds working pres- 
sure; both boilers inspected by insurance company in February. 
One 50 foot Smoke Stack made of xs boiler plate 34 inches 
diameter, in good condition. Leon C. Bulow, Bridgeville, Del. 


FOR SALE—Three CR Bean Pregraders in good condition; 
One Ayars Liquid Filler for #1 to #3 cans. Adv. 4439, The 
Canning Trade. 


FOR SALE—One 35 H.P. Erie City Steam Engine; One 
Ayars Tomato Washer; One L. Weiscopt Bottle Washer. Price 
and full description given on request. Adv. 4442, The Canning 
Crade. 
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BONDED VIBRATING SCREENS remove solids from liquids 
and canning wastes. They are used for di-watering, and di- 
aerating, cleaning, sizing, grading of soups, yeast, liquid foods, 
tomato products, fruit juices, and concentrates; almost any 
type of screening operation, wet or dry. Make your product 
more uniform and of higher quality at less cost. Large capacity 
screen, $495.00. Bonded Motor Truck Scales, 15 ton, 22’x9’ plat- 
form, $440.00. Many sizes and capacities in stock. Bonded 
Seale Co., 11 Bellview, Columbus 7, Ohio. : 


FOR SALE—Used Canning Machinery. Do you need Steam 
Jacketed Kettles, Horizontal or Vertical Retorts, Can Fillers, 
Case Packer, Labelers, Exhaust Boxes, Washers, Bean Cutters, 
Tomato Cooker, Lye Peeler, Potato Peeler, Graders, Vacuum 
Pans, Pre-Graders, Bean Snippers, Paper Cutters, Carton 
Stitchers, Cutters, Juice Extractors, Viscolizers, Conveyors, 
Hoists, Pumps, Motors, Boilers, etc.? Write today for our 
bulletin C269 listing in detail and pricing all these items. We’ll 
also send you our Bulletin C264 listing other surplus canning 
machinery we are liquidating for a large canner. Write today. 
E. G. James Co., 316 S. LaSalle St., Chicago 4, Ill. 


WANTED — MACHINERY 


WANTED—Used Canning Machinery. Send us a list of your 
surplus stock, advising makers’ name, age, general condition and 
lowest cash price. Write for our new catalogue. A. K. Robins 
& Company, Inc., Baltimore, Maryland. 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4868, The Canning Trade. 


WANTED IMMEDIATELY—1 C.C. & S. Jumbo Crowner; 
if not in working condition our men will repair; state age, 
condition, serial number, motor specifications and price. Adv. 
4436, The Canning Trade. 


WANTED—One #10 Cooker, name size, age, make and best 
price. Adv. 4440, The Canning Trade. 


WANTED—100’ Case Conveyor; seven or nine pocket Auto- 
matic Tomato Filler; No. 1 and No. 2 Boxer. Quote price. 
Jacksonville Canneries, Jacksonville, Tex. 


WANTED—Labeling Machine, Knapp or Burt, for #10 tins. 
Bradway Chocolate Co., New Castle, Ind. 


WANTED—One Electric Process Clock; state best price and 
condition. Leon C. Bulow, Bridgeville, Del. 


FOR SALE — SEED 


FOR SALE—Pea Seed, 200 bushels 1943 crop, choice of 
Alaska or Superlaska. The Torsch Canning Co., Baltimore, Md. 


FOR SALE—Approximately 7000 Ibs. NK Henderson Bush 
Lima Bean Seed; 5000 lbs. NK Perf Detroit DR Beet Seed; good 
quality. The Larsen Co., Green Bay, Wis. 


FOR SALE—Surplus Seed. 800 lb. Stowells Evergreen OP- 
Northrup, King @ 19¢ lb.; 300 lb. Narrowgrain Evergreen 
OP-F. H. Woodruff @ 14c lb.; 300 lb. Narrowgrain Evergreen 
OP-Rogers Bros. @ 14c lb. F.O.B. Rheems, Pennsylvania. 
Martin H. Cope, Rheems, Pa. 


FOR SALE—PLANTS 


FOR SALE—Tomato Plants. Outdoor grown Certified Rut- 
gers and Marglobe. Shipments beginning about April 20 and 
on thru May and June. Truck and Refrigerator Car shipments 
or local express shipments. Wire, Phone or Write for special 
prices to the Canners Trade. J. P. Councill Co., Franklin, Va. 
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FOR SALE—FACTORIES 


FOR SALE—An excellent Canning Plant in South Eastern 
Pennsylvania, equipped with High Speed Pea and Corn equip- 
ment, in a good growing community where abundant Peas, 
Corn, Beans and Tomatoes can be obtained. Buildings and 
equipment in A-1 condition. For particulars address: Adv. 
4431, The Canning Trade. 


FOR SALE—Cannery fully equipped to run on No. 2 size 
Beans and Tomatoes; located in Florida; reasonable. Products 
available to run full time from now until July. Adv. 4482, 
The Canning Trade. 


MISCELLANEOUS 


WANTED—Peppers in Brine, either hand or machine cut, 
Red and Green; or Pimientos. Shipment when ready. Tenser 
& Phipps, Grant Bldg., Pittsburgh, Pa. 


FOR SALE—Frozen Eggs, freshly packed, whole mixed; 
Frozen Apples, sliced; Black & Red Raspberry Puree in barrels, 
3x1; also 10,000 gallons Apple Juice for Wine, now in tanks. 
All FOB Nearby, prices on request. Tenser & Phipps, Grant 
Bldg., Pittsburgh, Pa. 


SANITATION CHEMICALS—Send Mr. Bram your orders 
and inquiries on cleaners, detergents, disinfectants and deodor- 
ants in barrels and drums. Bram Chemical Co., 2107 W. Erie 
Ave., Philadelphia, Pa. 


FOR SALE—Containers: 10#, 20#, 30#, 50# Pails and 
Barrels for Frozen Foods. Solid Fiber and Corrugated Cases 
for canners. Case Pilers for high warehouses, reduce labor 
50%. Wire for full particulars. Otto W. Cuyler, 469 Salt Road, 
Webster, N. Y. 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfac- 
tion guaranteed. For economical savings ship your Thermome- 
ters to: Nurnberg Thermometer Co., 401 Bridge St., Brooklyn, 
Ni; 


HELP WANTED 


WANTED—Experienced Production Manager or Superin- 
tendent for cannery in Central Florida. Must have good engi- 
neering knowledge and ability to install and supervise the 
maintenance of all plant equipment. Products packed are prin- 
cipally from citrus fruits. Also must know how to handle labor 
efficiently. This position will pay well for the right man and 
is assured of an excellent future. Need, also, a thoroughly 
experienced shipping and warehouse man. Must have a full 
knowledge of labeling, casing and sealing machines. Want men 
who are ingenious and ambitious. Answer Box 1175, Haines 
City, Fla. 


SITUATIONS WANTED 


POSITION WANTED—By man experienced in fruit, vege- 
table canning, cold packing and brining. Plant or general 
management. Interested in permanent, position only. Age 44. 
Adv. 4390, The Canning Trade. 


POSITION WANTED—Man capable of contracting acreage 
and plant management, wants permanent position in Baltimore 
or vicinity. Twenty years experience. Draft exempt. Adv. 
4434, The Canning Trade. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


EQUIPMENT 


CORN CANNING 


Comeanyw Westminster, Md. 
— CUTTERS—TRIMMERS—CLEANERS | 
ILKERS—WASHERS and GRINDERS ; 


SMILE AWHILE 


There is a saving grace in a sense of humor 


Contributions Welcomed 


HEARTENING 


The company was on a thirty mile hike to Houston. After 
walking for three hours the Major halted a farmer and asked 
him: 

“How far is it to Houston?” 

“Oh, about ten miles,” replied the rustic. 

After walking another hour the Major stopped another farmer 
and asked him the same thing. 

“T should say about ‘ten miles,” was the reply. 

The body continued on its weary way for two hours, and 
then they came to a constable. 

“How far is it to Houston?” again asked the Major. 

“About ten miles.” 

“Thanks,” cried the Major, “we’re holding our own.” 


REASON ENOUGH 


“Hey, you guys! Where are you carrying that fellow? 
he drunk?” 

“No.” 

“Sick, maybe?” 

“No,” 

“Oh, just a gag, huh?” 

“No, no gag.” 

“T know, he has dizzy spells!” 

“Nope, been healthy all his life.” 

“Very tired, I guess.” 


“No.” 
“Well, what’s the matter with him?” 
“He’s dead.” 
SERVICE 
Assistant: “No, madam, we haven’t had any for a long time.” 


Manager (overhearing): “Oh, yes; we have it, madam. I 
will send to the warehouse and have some brought in for you.” 
(Aside to assistant): ‘Never refuse anything. Send out for it.” 

As the lady went out laughing, the manager demanded: 
“What did she say?” 

Assistant: “She said we haven’t had any rain lately.” 


SAVING RATION POINTS 


Overheard at a railway station the other day: A colored 
woman walked up to the ticket agent and said: “I wants two 
round-trip tickets to Central City and I wants one of ’em to be 
marked ‘corpse.’” The astonished agent asked if she did not 
want just a one-way ticket marked “corpse.” Her reply was: 
“No sah, I’m taking my dead husband down there so his folks 
can see he’s dead an’ I’m going to bring him back yere and 
bury him ’cause I don’t want ’at bunch comin’ down yere and 
eatin’ offen me for three days.” 


SURE 

“Sorry madam, but licenses‘are issued only when your form 
is filled out properly.” 

“Why, I like your nerve, sir. We can get married no matter 
what I look like.” 

The sailor was gazing rapturously at a huge oil painting of 
a shapely girl dressed in only a few strategically arranged 
leaves. The title of the picture was “Spring.” 

Suddenly the voice of his wife snapped: ‘Well, what are you 
waiting for, autumn?” 

“Crop failures?” asked the old timer. 

“Yep, I’ve seen a few of ’em in my days. Now in 1884 the 
corn crop was purt’ nigh nothing. We cooked some for dinner 
one day, and paw ate fourteen acres of corn at one meal!” 
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WHERE BUY 


The Machinery and Supplies you need, and the Leading Hous es that supply them. Consult the advertisements for details. 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Salem, N. ji. 
Berlin Chapman Company, Beriin. Wis. 
Chisholm-Ryder Co., Niagara Fa!’ , N. Y. 
Food Machinery Corporation, I:oupeston, III. 
A. K. Robins & Co., Inc., Baltimiore, Md. 


BOXES (Metal), Lug, Field. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. A 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 


83erlin Chapman Company, Berlin, Wis. 

Thisholm-Ryder Co., Niagara Falls, N. Y. 
ua Porte Mat & Mfg. Co., La Porte, Ind. 
A. K, Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 


3erlin Chapman company, Berlin, Wis. 
Thisholm-Ryder Co., Niagara Falls, N. Y. 
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COOKERS, Continuous, Agitating. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins &. Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 


Frank Hamachek I.a:hine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IU. 
A. K. Robins .& Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 

Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp ., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT DISPENSERS. 
Scientific Tablet Company, St. Louis, Mo. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II!. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


WASHERS, Fruit, Vegetable. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Cameron Can Mchy. Co., Chicago, Ill. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F Machinery Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimere, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Chisholm-Ryder Co., Niagara Falls, N. 
Berlin Chapman Company, Berlin, Wis. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, es 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, A 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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STRING BEAN MACHINERY 


BLANCHERS 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins Co., Inc, Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, n. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. - 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Chishc.m-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ili. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


ADHESIVES. 
Dewey & Almy Chemical Co., Cambridge, Mass 


BASKETS (Wood), Picking. 
Jersey Package Company, Bridgeton, N. J. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 
A History of the Canning Industry. 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 


American Can Co., New York City. 
Continental Can Co., New York City. 
Crown Can Co., Baltimore, Md. 


CAN SEALING COMPOUND. 
Dewey & Almy Chemical Co., Cambridge, Mass 


CLEANING COMPOUNDS, Cleansers. 


INSURANCE, Canners. 


Canners’ Exchange, Lansiny B. Warner, Chicay. 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittridge & Co., Chicago, Ill. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Print. & Litho. Co., Cincinnati, Ohio 


LABORATORIES, for Analyses of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 
Dewey & Almy Chemical Co., Cambridge, Mass 


F. H. Langsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Scientific Tablet Company, St. Louis, Mo. 


SEASONING 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
The Chas. C. Hart Seed Co., Wethersfield, Conn. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 

The Chas. C. Hart Seed Co., Wethersfield, Conn. 
paeione. King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Il. 
Washburn-Wilson Seed Co., Moscow, Idaho. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 
The Chas. C. Hart Seed Co., Wethersfield, Conn. 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Limited, Vincentown, N. J. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 
U. S. Rubber Co., New York City. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 


Douglas Guardian Warehouse Corp., Chicago, Ill 
Terminal Warehouse Co., Baltimore, Md. 
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and CUT STRING BEAN FILLER 


For filling whole tomatoes 


JUICE DRAIN. 


Measures each can full alike without 
crushing 


Larger hopper and longer shaker. Fills 
more whole and even 


Large juice pan—Double valve juicer 
PLUNGE? 


ease Soon pays for itself in labor saved over 


hand fill 


Capacity up to 180 cans per minute. 
Prices on request 


AYARS MACHINE COMPANY 


Salem, New Jersey 


ROBINS SPINACH MACHINERY 


The Robins Continuous Blanch- 
er is recommended as being the 
most practical one on the market. 
There is absolutely no waste 
during the travel of the spinach 
from the time it enters the ma- 
chine until it is discharged. Of 
all steel welded construction and 
built to last for many years, 


SIMPSON 


In the Robins Rotary Spinach 
Spray Washer the product is sub- 
jected to continuous sprays of 
water fed through two 1% inch 
water feed pipes with staggered 
holes in order that the spinach, 
while being carried through the 


/, 


Robins Spinach Spray Washer 


A. K.ROBINS & CO., Inc. 


Baltimore 2 Established 1855 Maryland 


Write for copy of our Complete Catalog No. 700 
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AYARS HI-SPEED 9 Pocket UNIVERSAL TOMATO a 
4 
: Robins Continuous Spinach Blancher 
(@ 
i washer cylinder, is continuous! > 
|| | | 


| Up in the Rocky Mountains 


were getting ready for another pea crop 


| This year, as never before, 
every square yard will count 


Associated Seed Growers, Inc. 


ce 1856 


Breeders and growers of vegetable seeds si? 


Main Office: New Haven 2, Connecticut 


Sales Branches: 


| Atlanta 2 Cambridge, N. Y. Indianapolis 4 Los Angeles 21 
i Memphis 2 Milford, Conn. Oakland 1 San Antonio 6 
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